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Advertisers 


Weekly 


THE ORGAN OF BRITISH ADVERTISING 


See the 
difference ! 


produced by hind pe of Crosfields (C WG) Led., Distributors of Persil 


Three words tell the whole story—when brilliant colour is there to drive them home. Skilful control of 
colour and superlative reproduction ensure that these dominating Persil advertisements in Odhams 
periodicals make their point with tremendous vigour. For any product—established or new—full-colour 
in these three No. 1 magazines gives the greatest impact known to modern advertising. 


WOMAN ILLUSTRATED JOHN BULL 


2,226,725 —-A.B.C. 1,129,423 —-A.B.C. 1,000,898 -A.B.C. 


HARRIS KAMLISH. ADVERTISEMENT DIRECTOR. ODHAMS PRESS LIMITED, 96-98 LONG ACRE. LONDON, W.C.2 
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25 YEARS AGO 
September, 1927 


Me Viscount Burnham was elected 
reedent of the Incorporated Sales 
nagers’ Association. 


4 * . * 
Pred Slaughter (one of the “Two 
Preds"), with 45 runs, was top 


scorer in the annual match between 
Fleet Street and C. D. Fastnedge's 
xl 


. >. * 
F. G. ('Preddie”) Harradence 
wast appointed advertwement mana- 
+ of Apveatisen’s Weexiy and 
oy Clark was made a director in 
charge of advertisements 


4 
0 
® 
> > * 
Brewers were considering combin- 
ing for a co-operative advertising 
campaign. 
. >. * 
A library was formed at the 
7 Regent Advertising Club 
om * om 
Apvesrisen s Weex.y Appropra 


tions Number showed that there was 
a definite tendency for advertisers to 
merease their expenditure, in some 
cases by as much as 25 per cent 

> . >. 

Arthur Chadwick was elected 
president at the inaugural meeting 
of the Britwsh Direct Mail Adverts 
ing Association. 

. . * 

The name of the Sunday Herald 

was changed to the Sunday Graphic 
. . , 


* John Bull offered over £700 in 
cash prizes in 4 national window 
display competition featuring 


branded goods advertised in 
columns 
> . * 
The Advertising Association 
moved to new offices in the Glasgow 
Herald building in Fleet Street fol- 
lowing expiration of their lease at 
Bush House 
> . * 
Erwoods Lid. acquired a control 
ing interest in the Clarendon Adver- 
tang Agency. 
>. 


their 


> . 

The Rt. Hon, C. A. MeCurdy was 
re-elected president of the Advertis- 
ing Association. 


STANDS FIRST 


AnD COUNTRY 


AND FOREMOST IN TOWN 


To The Editor.. 


‘Public relations is a two-way 
channel of communication’ 


Sm.--Whatever may 
merits or demerits of Public 
Relations, by Edward Bernays, 
so well reviewed in your columns 
by Warren Seymour (August 28), 
there is no doubt: that Mr 
Bernays will lose many marks 
here for his inaccurate statements 
im regard to the Institute of 
Public Relations. Had he but 
taken the trouble to check he 
would have found that this Insti 
tute has a very different concep 
tion of public relations to the one 
he published 

Mr. Bernays’ assertion that this 
Institute “puts its mam emphasis 
on the ‘public relations officer 
whom it considers to be a one- 
way conduit of information to 
the public” is not truce. as Warren 
Seymour pomted out 

Whilst it is true that some 
employers do regard their public 
relations officers im this light, the 
Institute itself have never at any 
time accepted that view. Indeed, 
its spokesmen have, in all their 


be the 


IN THIS ISSUE— 


Special feature on advertising 

gifts and novelties—page 401. 

NEXT WEEK'S issue will include 

the anaval “Advertiser's Weekly” 

survey of the trade and technical 
press. 


writings and utterances, sought to 
stress precisely the opposite, they 
have tried to make it abundantly 


clear that public relations is a 
tweeway channel of commun: 
cabon 

Public relations has been 
defined by the Institute of Public 
Relations as “the deliberate, 
planned and sustained effort to 
establish and mainiain mutual 


understanding between an organi 
sation, its members, and the 
public.” The task of the public 
relations practitioner therefore. 
is to do all he can, using every 
means available to develop that 
mutual understanding On the 
one hand, he should explain the 


ideas, aims and activities of his 
employers to the public and to 
their own staff. On the other 


hand, he should try to find out 
what the public thinks about his 
employers and their work and 
with that information. to advise 
his employers on suitable policies 
and methods. In cither activity 
the public may be the people in 
general, or it may be a special 


group of people, such as custo- 
mers, clients, ratepayers, etc., for 
whom his employers work. His 
job, in short, is to build a bridge 
or a series of bridges between 
his employers and the people 
with whom they want to establish 
contact. 

Like every other bridge-builder, 
he must know the mec ics and 
materials used in building bridges 

in his case, bridges of under- 
standing and appreciation. He 
must be able to assess public 
opinion and interpret it to his 
employers, and also to explain 
the activities and policies of his 
employers to the public in ways 
which will] appeal to them and 
which they will understand. That 
imvolves. on the one hand, know- 
ledge and experience of the many 
ways of finding out what people 
think and want and, on the other 
hand, knowledge and experience 
of the various means of com- 
municating information and ideas 

the press, films, radio, exhibi- 
tions, lectures, public 5 
books, pamphiets and oa 
He must be able to judge -what 
is the best medium for a parti- 
cular purpose and what is the 
best ume to Use it. 

The public relations 
tioner is not, of course, the only 
means of contact between his 
employers and the public. All 
his fellow employees, whether 
they are, for example, civil ser- 
vants working in a Government 
department or the workers, sales- 
men, and executives of a commer- 


practi- 


cial firm, are in contact with 
some members of the blic, 
often much more closely n he 


is. Part of his job, therefore. is 
to ensure that those contacts also 
shall be smooth and effective, 
that employees understand the 
work of the organisation and 
their own part in it, and that they 
assist in his own efforts to make 


that work more generally 
appreciated 

There are, of course, many 
fields of public relations, but 


though the methods used, and the 
way in which they are used in the 
different fields may obviously 
differ the principles will remain 
the same 

It is a pity that Mr. Bernays 
did not qualify his remark about 
this Institute starting “where we 
were some thirty vears ago.” If 
this Institute was in fact, all that 
much behind at the start, nearly 
five years ago, one can only say 
that it has caught up pretty 
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wickly as many of Mr. Bernays’ 
cllow-countrymen and fellow 
practitioners with whom we have 
very friendly contact would tell 
him. 

The author does not sufficiently 
indicate the wide range of in- 
terests represented by our mem- 
bership either, for this does in 
fact cover very many ficlds in- 
cluding industry, commerce. 
trade, poatemional and voluntary 
Organisations, private consul- 
tancy, central and local govern- 
ment, and nationalised under- 
takings. 

A. A. McLoucain. 


Chairman, 
Institute of Public Relations. 


Dazzle problem 


Sim.—I am no advertising man, 
but reading Mr. Painter's letter 
(August 28), it seems to me to 
be a “natural”; he should paint 
the following message on the back 
of his vans:—"“In response to 
numerous requests we have 
ceased polishing the back of our 
vans in order to reduce dazzle.” 

Sooner or later the penny can 
be expected to drop. 

Or is this too “corny”? 

D. A. P. CowLey. 
pees Press-Cutting Services 
td. 


* 
‘Country Fair’ 
Sm.-—The statement issued by 
Hultons about me last week to 
the effect that I “founded 
Country Fair and that my 
magazine work will in future be 
published exclusively in Hulton 
” is open to misinterpreta- 
tion. There is an important 
proviso in my agreement 
Apart from any work | may do 
for Hulton Press, I shall continue 
to edit Country Fair, and maybe 
this is an appropriate moment to 
tell you officially that Country 
Fair is now a well established 
magazine. 
MACDONALD HASTINGS. 
Country Fair. 
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modern Woman 


“cv hasthe 
— 
pace thai 
sells! 


more women look more and more 


to MODERN WOMAN. Keep your 


eye on this go-ahead magazine, and 


keep your eye on the next available 


issue, DECEMBER, closing for 


press on SEPTEMBER 30th. 


OVER 200,000 MONTHLY. 
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THE MAGAZINE THAT KEEPS WOMEN UP-TO-DATE 


STUART ANDER, ADVERTISEMENT DIRECTOR, GEORGE HEWNES LTD. TOWER HOUSE, SOUTHAMPTON STREET, STRAND, LONDON, W.6.2. 
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Sel where the selllag’s easiest! Sell to the ) 
Va with children! Where there are ste. 
(amily responsibilities you wil’ find steady ince: — 
: —~—and 9 steady demand for clothing, foo! 
«products, farnishings, beauty pregarations— — 
whole vast range of feminine purchases — 

a0 well as for children's needs. Give your prody. | 
priority in the Home snd Fasaily mark 
by advertising im this influent: 

Home and Family magazin. 
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Code of standards wanted for 


sponsored television 


LLP.A. CIRCULATE INTERIM REPORT: 
KEEN INTEREST IN CONTROL BODY 


“‘Advertiser’s Weekly” Special 


4 b= trade relations committee of the Institute of Incorporated 
Practitioners in Advertising is of opinion that eventually a 
code of standards should be drawn up to govern the ethics and 
use of sponsored television. This view has been circulated 
to members by the LLP.A. in a memorandum. 


Two considerations are under 
stood to have guided the Inst: 
tute’s trade relations commiutice 
and the radio sub-committee in 
recent discussions 

They feel that the manner in 
which advertising agencies ap- 
proach sponsored television will 
be judged critically, and that 
sponsored television, if and when 
it comes, will be just another 
medium, on which advice from 
agents will be sougnt by clients 
The view is held strongly that 
agents should be united on the 
subject, and that the Institute 
should be the negotiating body 
on behalf of members, with the 
Government—and with com 
panies concerned with the estab 
lishment of commercial television 
stations, until the companies are 
able to negotiate firm contracts 

The Institute is to keep a close 
watch on the development of a 
controlling body to regulate the 
conduct of television § stations. 
Members have been assured that 
the Institute fully recognises that 
they must retain complete free- 
dom of action and inde pendence 


in their recommendations to 
clients 
Principles governing existing 


recognition agreements must 


apply equally to sponsored tele- | 


vision, it is emphasised 

To ensure that the services of 
agents are properly recognised 
agents are reminded that neither 
the Institute. nor any of its mem- 
bers. should hold a financial in- 
terest in commercial television 
stations 


The LI.P.A. will be zealous to 


@ Continued on next page 


‘EXPRESS’ FULL 
PAGE: £5,000 


First full page space in the: 
“Daily Express” since before? 
the war will appear on Sep-: 
tember 18. It has been taken? 
by Noma Cosmetics Lid. for: 
their new White Rain: 
shampoo. 

Cost of the space is £5,000 

L. W. Needham, director of? 
advertising, Express Group,: 
“No other advertisers: 
: have booked this space. In: 
: any case, | don't know whether? 
: we would accept them, This is? 
tan experiment; we will see? 
: how it goes.” H 
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‘Retailers should spend more on 
advertising,’ radio dealers told 


Opportunities for retail adver- 
tising were emphasised by Alan 
Whitworth, director, Incorporated 
Society of British Advertisers, at 
an all-day dealers’ conference 
held in connection with the Radio 
Show at Earls Court on Tuesday 

The conference was organised 
by the television promotion com- 
mittee of the British Radio Equip- 
ment Manufacturers Association 

Mr. Whitworth said he had 
been told by Donald Barber. 
secretary of the Retail Distribu- 
tors’ Association. that the total 
advertising expenditure in 1950 
(the latest available figures) of all 
department stores was ‘87 per 
cent of turnover, of which -62 per 
cent was press advertising, «12 
per cent direct mail advertising. 


” 


and «13 per cent incidental adver- 
tising. The large high-class stores 
averaged 1:25 per cent of which 
87 per cent was spent in the 
press. For a store to spend as 
much as 3 per cent of its turnover 
on advertising was exceptional 

“If some manufacturers find it 
pays to spend as much as 25 
cent of their turnover in 


“Is it unreasonable 
to suggest that a radio dealer 
with a turnover of £5,000 per 
annum might allocate, say, 3 per 
cent—-£150—for local publicity?” 


I wonder, 


MAMMOTH 
CAMPAIGN 
FOR ‘TIDE’ 


expenditure on advertising 

for Tide is expected to prove 

an all-time for 

any product in United 
Kingdom since the war. 

The campaign now in progress 

started in July when, it is 


computed, upwards of £35,000 
was spent on display advertis- 
ing in the press. 


August bookings included full 
colour pages in the national 
Magazines, 


Introduction of Tide to Scotland 
is imminent Distribution to 
the trade has already begun. 


A Hedley'’s spokesman, asked 
why so huge a campaign should 
be timed to coincide with an 
advertising lull so far as other 
detergents are concerned, said 
“No statement, It’s like asking 
Montgomery to reveal his 
battle plans.” 

Launched in London three years 
ago, Tide achieved national 
distribution this summer after 
penetrating the provinces by 
@reas. 

The present heavy spending is the 
more significant when it is 
recalled that, according to the 
Statistica: Review of Press 
Advertising, during the first six 
months of this year £205,000 
less was spent in the press on 
household soaps and detergents 
than in the same period last 
year. 


——LOCAL GOVERNMENT SERVICE————, 


(Official journal of NALGO) 


Cevering an enormous consumer market 


NOTE! CIRCULATION STILL INCREASING 


Average July to Dec. 1951 ~- 
Jan. ,, Jume 1952 - 
AUGUST 1952 - - 

£130 Page. 


232,100 
236,667 
- 210,000 
Type Area 9j" x 7”. 

Reginald Harris Publications Lid., 12 Stanhope Row, London, W.1. 


Grosvenor 3879 & 1361 
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Beecham Group chairman wants radio and 
TV advertising 


‘CRITICS HAVE EXAGGERATED THE 
DEFECTS OF SPONSORED SHOWS 


Main i 
this French Line 
at the Aerol 


biue, while, gre 


colours 


trees wange 
for the feures 
eve 


Acrolighting unil wa 


Fluorescent 
developments 


The diversity of effects obt 


wEnce W 


made fluorescent t ‘ ent 


If you want to know 
the time ... 


Fo s new d 
campaign which s * this 
Ingersoll have d 


vertisement 

wife who says 

all h . i me 
Aecn 

A Hun 


mg has helped to reduce 
selling costs is not 
ippreciated,” 
“The 
racho 
country 


‘ 


retai! 
sufficiently 
he says, adding 
opposition to sponsored 
and tievision ms this 
finds powerful support 

m those who disapprove of al! 
rms of advertising 

Associated with them also are 
hose people who stil! instinctively 
fee! that business is a little un 
clean and that profits, except 
when they are made from over 
seas business, are anti-social.” 

Sir y Stiggests that the 
ities have greatly exaggerated 
he defects found in sponsored 
radio and television overseas, and 
hat they ignore the fact that no 
one has suggested we should copy 
them 
There is very little relevant 

evidence to show that the intro 
duction of a wavelength carrying 
sponsored radio and television in 
this country, subject to proper 
<afeguards, would have any effect 
xcept to improve the standard of 
ntertainment,” he says 


@ Continued from previous page 


AGENTS’ CODE 
FOR T.V? 


that the 
provide that 
will 


licence 
spon 
remain 


make certain 
granted will 
sored television 
entirely independent 
Inquiries by ADVERTISER S 
Weeaxrty throughout the country 
reveal no marked reaction to the 
Institute's memorandum 
Sponsored telcvision is a long 
way off and there ts not much 
point in thinking too seriously 
about it at present” was a typ: 


cal comment from the provinces 


A Lancashire view 


Derek Roe. of F. John Roe 
Lid said l have been in 
favour of sponsored television 
for a long time. 1 say let every- 
one show their interest in it. We 
shal! be very pleased when facili- 
ties become avai! Sponsored 
television could do a lot for the 
Lancashire textile industry. There 
is No need to be afraid of it.” 


ible 


New idea for selling British 


magazines 


A new idea in subscription maga 
nine promotion, “The British Maga 
ne of the Month,” has been tried 
un with marked success by J. I 
Marsh, head of British Publications 
Inc., who distribute British maga 
nnes in the U.S 
In order to reach magazine-read- 
ans, Mr. Marsh, back in 
a full-page advertise 
Punch in the New York 
k Rewew This adver 
sold 978 subscriptions, a 
turn of $.134°5 dollars-—more than 
hree = times cost of the 
idvertisement 
He then used the same medium to 
The British Magazine of the 
Month,” scheme with offers to mail 
1? British magazines, a different one 
sh month, at a price of 595 
dollars. The magazines mentioned 
n the advertisement were Britannia 
« Eve. Geographical Magazine 
Courter, John O' London's Weekly 
(Soring Book Number). English 
Golt. London Mystery Magazine 
Countryman, Britain To-day, Wide 
World Motor (Show number), 
Punch (Almanack for 1952), and 
Sphere (Christmas Number 1952) 
olus a bonus of the 195! Christmas 
ieee of MMustrated London News 
What happens is recounted in a 
leaflet wsued by the The New York 
Times, which bears the slogan “You 
can be please as Punch 
‘The campaign opened with a 
full page ad. in The New York 
Times Book Review on Sunday 


in America 


October 14 
subscription 
totalled more 
dollar return 
of the ad.' 
“The ad. was repeated on Novem- 
ber I! and pulled more than 1,000 
subscription orders, exceeding the 
response from the first ad.! 
“Returns readers in 
every state, from advertising agency 
executives from England itself 
Orders were still coming in five 
months after the ads appeared. In 
addition, new subscription orders 
come in cach month tor individual 
magazines from subscribers to “The 
British Magazine of the Month’. * 


19St. Within a week, 
from the ad 
800-—again, 4 
tumes the cost 


orders 
han 
three 


came from 


The launching of 
‘Lone Star’ 


Half a million leaflets are being 
distributed with toys made by the 
publishers Die Casting Machine 
Tools Ltd., to publicise the launch- 
ing next month of thew Lone Star 
Magazine 

D.C.M.T ialise om the manu 
facture of and cowboy 
outfits, and are launching the maga- 
zine = largely publicise their 
products 

Visits by -a 
to Saturday morning 
and to departmenta 
the Christmas period 
used in publicity 


owboy and his horse 
cinema clubs 
stores during 
will also be 


Three in one 


A new design for dealer win- 
dow displays by the Edison Swan 
Electric Company comprises three 
units each of which can be used 
as a complete display piece or as 
double or treble displays. (The 
photograph shows a double ver- 
sion). 

The centre motif is produced 
also as a poster and showcard to 
maintain co-ordinated impact. 

I}iuminated box signs, us 
sides and prestige advertising in 
the general and trade press will 
complete the winter campaign. 


Home perm for 
children 


A children’s home permanent 
waving outfit—the first to be in 
troduced here—is to be launched 
by Richard Hudnurt Lid. Exten- 
sive advertising will break on 
Wednesday, September 17 

The kit will sell at 12s. 6d 
Because was felt that most 
mothers would have the curlers 
already these are not included in 
the outfit but can be obtained 
separately if required. The kit 
has been on sale in the U.S. for 
just over a year during which 
time over one million have been 
sold. 

The advertising, handled by 
Armstrong-Warden Ltd., will in- 
clude large space advertising in 


Saxone Shoe Co. are introduc- 
ing a new selling theme for men's 
shoes. They will be given Scot- 


national dailies 
general interest 
women's journals 
The product will be introduced 
to the press at a reception at the 
Dorchester on Tuesday, Septem- 
ber 16 at which the Italia Conti 
Stage Schoo! will give a perfor- 
mance of a production entitled 
“From rags to Richard Hudnut.” 
The invitation card is pro 
duced in a child's handwriting 
and declares: “We garantee thiz 
production contains no clorofil.” 


and Sundays 
magazines and 
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ADVERTISER'S WEEKLY 


Honours awards next year in A.A. exams 


QUALITY UF CANDIDATES IMPROVES: 
INDIVIDUAL ENTRIES DO WELL 
TH quality of the candidates for the Advertising Association 


diploma examinations is impre Last year—the first in 
ions nes Ga eel, a tee the 


1m 

Division “B” was 5°5 per cent. 
This year it was 38°8 per cent. 

This improvemen, should be 
reflected finals. 
Divisions said 
William C. Thielé, chairman, 
education committee in discus- 
sing this year's results at a press 
conference on Monday 

Papers were “marked up” last 
vear, he explained. because it was 
felt that the wartime and post 
war difficulties under which 
students had laboured, no longer 
obtained, and also because the 
requirements of the profession 
were higher 

Asked whether he were satis 
fied with the results of the exami 
nations. Mr. Thielé said: “I am 
not.” He criticised both tutors 
and candidates. The tutors be- 
cause they often appeared not to 
realise that advertising was not 
an eXact science, but a matter of 
understanding fundamentals. And 
the students because-—according 
to the examiners’ reports—they 
often appeared to repeat parrot- 
wise the knowledge they had 
acquired instead of analysing 
problems. and to advocate the 
spending of more money instead 
of using their wits 


Cripple’s success 
Commenting on _ individual 
entries, Mr. Thielé said that one 
pass had been secured by an 
R.A.F. entrant from Castel Benito 
who had studied on his own and 
got together his own material 
Another to pass was a very sick 
man. a cripple, who nevertheless 
with great courage intended to set 
up and run his own business. 
The high proportion of suc- 
cesses among the 14 who had 
done private study——three good 
passes and seven passes —was 
worthy of note 
Reaffirming the education 
committee’s determination to 
get a high calibre of young 
people among the successful 
entrants, because the future of 
advertising rested with the 
young people. Mr. Thielé re- 
vealed that next year, honours 
diplomas would be awarded to 
candidates, a very few. who 
had done especially well. 
There was plenty of evidence 
that employers set considerable 
store by the importance and 
value of the examinations. he 
said 
The average age of entrants this 
vear was 27.° Number of en- 
trants was: “A” Division, 175 (as 
compared with 202 in 1951). “B” 
Division 121 (127), “C” Division. 
93 (94), “D” Division, 78 (66). 
total 467 (489). 
The following table analyses 


propertion of candidates who 
obtained “ r 


| and compares the results for 1952 
| and 1951 

, between 1951 and 1962 
Comparison 


’ ’ T 
| Good | | 
| Pass Pass | Fal 


} 1951 | 19-4 | S15 | 31-4 


| 1962 103 | 45-1 | 446 


| 1961 | 56 | 31-5 | 426 


| 1962 | 38-5 
1961 | 18-7 | 
Division 
= 1962 | 161 “4 
| 
| 1961 | 15-1 | 53-0 | 
Division 


“Dp” 


| 1952 | 64 


538 13 


Of the students who enrolled 
for the 1952 examinations, 39 per 
cent were employed by advertis- 
ing agents, 39 per cent by adver- 
tisers and 11 per cent by pub- 
lishers The remainder were 
employed in direct mail, exhibi- 
tions and display, etc 


LYONS * COFFEE 


PURE CONFER 


heshly prune ~ 
fresh / res 


The new Lyons coffee advertisement. 
Putting all their 
coffee in one ad. 


For the first time since the war 
Lyons are featuring al! their 
coffee brands in one advertise- 
ment. National dailies, London 
evenings and ral interest 
magazines will used in the 
campaign which is scheduled to 
run unti) the end of March. 

From time to time a specific 
brand will be featured more 
strongly than the others. Agents 
Service Advertising Ltd. 


Australia’s glorious sunshine ys 


stored in EMU grapes, 


" 


is poured into your glass 


when 


you enjoy 


EMU AUSTRALIAN WINES 


yz mm | 
Uy) 


Oberg b~ 


333 444 999 


fice aver 


RICH were ion Taw 


Equal in strength to vintage port 


ne 


comrany 


Limireo LONnooNn ea 


One of the new Emu wine ads 


Sun symbol for 


A new symbol coupled with 
the theme of Australian sunshine 
will be featured in an extensive 
autumn and Christmas sales drive 
planned by the Emu Wine Co 
Ltd. The campaign will suggest 
that Australian wines bring sun- 
shine into a gloomy British 
winter.” 

A large part of the a 
will be devoted to 333 Ric 
Ruby, 444 Rich White and 999 
Rich Tawny wines but there will 
also be heavy advertising for 
Imperial Bounty, a wine recently 
introduced by Emu. This wine is 
now available in a flat flask 
selling at 4s. 9d 


Emu press advertising will 


wine campaign 


include Daily Daily 
Mail, Sunday Express, Sunday 
Pictorial, News of the World, 
People, Picture Post, Mlustrated, 
John Bull and London Opinion. 

Sherry advertising will be eon- 
fined more to class publications 
including Daily Telegraph, The 
Times, Sunday Times, Punch. 
Men Only and Homes and 
Gardens. 

Display units, showcards and 
point of sale material are being 
distributed Improved price 
collars for the necks of bottles 
have also been introduced 

Another innovation is the 
launching of a news sheet for the 
trade The Grapevine 


Express, 


Traffic Court ask: ‘What about 
ads. on Birmingham buses?’ 


A recommendation that Birming- 
harn Corporation's \ransport com- 
mittee should consider allowing 
advertisements on their buses in 
order to obtain additiona! revenue 
was made at the West Midlang 
Area Traffic Court in Birmingham 
on Monday when an application 
by the undertaking for increased 
fares was granted 

The chairman. W. P. James, 
said that while the application for 
the revised fare stages would be 
granted the authority strongly 
recommended that the undertak- 
ing should consider further 
economies and possible sources 
of additional revenue 

The licensing authority under- 
stood. said Mr. James, that such 
additional income could he ob- 
tained by permitting the display 
of advertisements on buses which 
was “a useful source of revenue 
to many undertakings.” 

With 30 vehicles )§=—s aout 
£15,000 could be obtained in this 
way. said Mr. James, adding 
“It should be possible for Birm- 
ingham transport department with 


nearly 1,800 vehicles to obtain a 
very considerable aid to revenue.” 

In reply, W. H. Smith, general 
manager of the undertaking, said 
that the points raised by Mr 
James would be given active con- 


sideration. The question of adver 
tising on buses was already be- 
ane the transport committee, he 
sai 

Mr. Smith later told The 
Birmingham Post that one diffi- 
culty about bus advertising was 
to find advertisements which 
would not give offence to particu- 
lar sections of the community. 
and lead them to suppose that the 
Corporation was giving support 
to whatever was advertised 
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VALUE OF 
THE LABEL 


I her is stitute for 
formative ‘ ng states the 
monthly letter of the Royal Bank 
f Canada which discusses prod 
ems of th 

ft w all very w to have a 

mpany or a ga m mark 
‘ ymrmodity ested and ap 
proved’ but thar is not enough 
The custom should be enabled 
to judge for himself on the basis 
{ his experience and clearly pre 
ented facts 

Bluris ym style and colour 
are beside the point in Most cases 
where qua y s a tactor the 
consumer requires assuranme 
sbout durability under the con 
fitions to which he will subi 
the product Then within the 
price range h planning has 
fictated he can choose the style 
and colour and other subsidiary 
eatures he desires 

Labels are th most con 
onient rho rpl t mow 
wcurate nul om reliable 

urce of information to which 

4 consumer can turn ( ’ fid 

ence is built in the wisumer 

h nformative labels, because 

here is no high-pressure sales 

manship. + advertising persua 


ion, but just a plain statement 
qualities and values 
The labe 


s precise as a guide 


choices tween similar 
ut because if says 
ew words the ¢ 
» Pay a little 
should ask himself 
does this label say? what does it 
laim for the goods’? what 

not say? what authority 


goods 
h 


so Mu nw 


necds 
>it. He 


exactly what 


onsumer 


attention t 
does 
stands 
When a label makes 
factual st 


nanufacturer or me 
ng to do a reliable 


News story is 
answered by 
‘display ad. 


specific 
slements the 
rchant is try 


h 
th 


An ingenious exploitation of 
the correspondence ofa 
newspaper has just peen carried 
out by Henry's Lid. the wel! 
known Manchester store 

A few days afte a letter had 
appeared in the Manchester 
Evening News from “Two Man 
chester Parents” complaining 
about the high cost of sch 
uniform of hardwearing quality 
for a 12-year-old girl the firm 


took advertising space to answer 
the letter and told in the style of 
an ordinary news story 
“There are stores--and Henry's 
of Market Street is one of them 
that are keeping prices down and 
vet maintaining high standards 
of quality.” 

An item-by-item comparison 
of the prices quoted in the letter 
and those obtaining at the store 
followed and the “Two Man 
chester Parents"—and others! 
were invited to note that the 
store's total of £13 2s. 1d. showed 
a saving of £8 10s. Id. against 
the £21 12s. 2d. total quoted in 
the letter 


that 
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Travel ads. ‘a 


honey’ but— 


Urgent need for British 
*P.R. advertising’ in U.S. 


TS is an urgent need for British “public relations adver- 
tising” in America. This is the message which Dr. Eric W. 
Stoetaner, “New York Times” director of foreign advertising, will 
stress when he addresses the Institute of Export this eveoing on 


“Can America Be Made Im- 
port Conscious?” 


fo an Apvertiser’s Weekty 
representative Dr Stoetzner 
showed a copy of the inter 


national business supplement of 
the New York Times, with page 
after page of public relations ad 


vertising from every country in 
Furope and even from Japan. but 
ess than one page from Britain 
Many people in Britain, he 
thought, were getting a little 
export tired” and were feeling 


that the dollar gap could never 

he closed; but this was a great 

mistake, as other countries rea 
lised 

As an ex 

ample of 

what could 


be done by 
Britain Ne 


quoted the 
advertising 
for the 


British In 


dustries Fair 


Though this 
was not in 
tended as 
public rela 
tions adver 
tising. it 
Dr. E. W. Stoetzner te vertheless 
had an 


enormously valuable public rela 


tions effect The advertising of 
the British Travel Association 
also, was “a honey.” 


If British expor advertising 
were as good as your travel ad 
vertising, your troubles would be 
over,” he said 

Dr. Stoetzner does not believe 
that the Government is the ap 
propriate body to conduct public 
clations advertising It should 
be done by such organisations as 
the Federation of British Indus 
tmes. and by the shoe and leather 
and textile industries. Good ad 
vertising had already been done 
yn behalf of British woollens 

As an example of the degree 
to which the American public has 
been accustomed to P.R. advertis 
ne. Dr toctzner said that in 
the event of an industrial dispute 
t Was no uncommon thing for 
both employers and strikers to 
take advertising space in the press 


tO State their cases 
“British goods are quality 
woods.” he said “They not 
merely help to close the dollar 
gap; they also advertise Britain.” 
Before the war Dr. Stoetzner 
was business manager of the 


Frankfurter Zeitung. A Quaker 
he left Germany in 1938 He 
pays frequent visits to most of 
the countries in Eurone this side 
of the Iron Curtain, lecturing to 
ndustrial and commercia! 
organisations. 


Floating fair: 
Commons query 


Government support is being 


sought for the sch for a float 
ing trade fair to win export sales 

A question has been tabled by 
Norman Dodds. MP. who will 
ask the President of the Board 
of Trade what progress has been 


made 

Meanwhile, Richard Levin, who 
suggested the scheme, is ap- 
proaching a large number of trade 


So far over 60 poster sites have 

been challenged in Manchester, 

30 banned, 16 approved aad 17 
accepted with modification. 


the Associa- 
Chambers of 


organisations, and 
tion of British 


Commerce is circularising its con- 
stituent bodies 

As already reported (ADVER- 
risers Werkty, August 14), the 


proposal! envisages a fleet of seven 

itge and 300 little ships visiting 
the world’s ports to display 
British goods 


They tackle 
trade problems 


The advantages of membership 
of the Display Producers and 
Screen Printers Association were 
emphasised by R. Olicy, executive 
council member and chairman of 


the Association's propaganda 
committee. at the joint meeting 
of northert and midlands 


branches of the Association at 
Buxton 

He stressed the work of the 
Association in achieving har 


monious relationships within the 
trade, and in tackling labour prob 
lems at a high Close co 
operation between member firms 
was, he said, good business from 
every standpoint—especially in 
difficult times Techn'cal assist 
ance was sneedily forthcoming to 
any member requiring aid, while 
disputes between member firms 
ind suppliers were settled amic 
ably 

Mr. Ollev mentioned the social! 
side of Association affairs, many 


eve 


pleasant functions providing a 
change from evening meetings 
where specialist speakers dis- 


cussed trade problems 

Executive councils in London, 
Manchester. and Birmingham 
were appointed by member firms 


to deal with al! Association 
matters. and counci] members 
were--in real Army stvle—“acting 


—unpaid.” 


Serremper 4 


THE “TEST” 
FOR NABS 


All set for record 
‘Two Freds’ match 
Teams will be chosen from the 
following for the “Two Freds” 
cricket match at Hurlingham, in 
aid of N.A.B.S. next Wednesday. 

Advertisers and Agents: PS. M. 


1952 


Auld (capt.), Auld & Tilbury Ltd 
(Beckenham); B 4 Barnett 
(wkt.), Aspro Ltd. (Australia); 


W. G. Barney, E. W. Barney Ltd 
(Byfleet); J. Barraclough, George 
Cuming Ltd. (Mill Hill); J. H. 
Clark, Erwin Wasey & Co., Ltd 


(Blackheath) V ( Geeson, 
Dudiey Turner & Vincent Lid 
(St. Andrew's, Burgess Hill); A 
Hayhurst, Aspro Ltd. (Warwick- 
shire), P. Isherwood, Horlicks 
Ltd. (Slough); H. W. Louis, C. 
Barker & Sons Lid. (Hampton 
Wick Royal); L. Nash, The 


London Press Exchange Ltd. (Old 
Grammarians); S$ A. Stock, 
Erwin Wasey & Co., Ltd. 
(Patcham); J. C. R. Waterhouse, 
Clifford Bloxham & Partners Ltd. 
(Byfleet); P. W. Sullivan, Auld & 
Tiibury Ltd. (Stanstead Abbots). 

Press and Print: P. Auster, 
Reader's Digest (Free Foresters), 
A_S. Black. People's Friend (Old 
Pinchleians), J Clayton, 
Kemsiey Newspapers Ltd 
(RAP.A) H. H. L Gibbons 
(capt.), Berrow’s Newspapers 
Ltd. (Worcestershire), V. Jenkins, 
News of the World (Glamorgan), 
B.S Kick Ww _P Griffiths & Co... 
Ltd. (Kenley); P. Nicholas, Daily 
Telegraph (Southgate); A. W. St 
George (Old Haileyburians),; 
V. G. Sherren. National Trade 
Press Ltd. (Blackheath); S. G 
Sibley. (¢ & E. Layton Lt 
(Turnham Green); M. J. A 
Walters Kemsley Newspapers 
Polytechnic); D. K. 
Sun Printers (Musketeers); 
P. Westerman, Fine Art Engravers 
Ltd. (Surrey) 

This year’s official programme 
is of record size and the pro- 
gramme committee pay thanks to: 
“Mel” for the cover design: 
Albert E. Reed & Co., Ltd.. for 
presenting the “Acrocote” on 
which both cover and text pages 
ire printed: Stanles Printers Ltd 
for the printing: and Gee & Wat- 
son Ltd. for making the editorial 
blocks: as well as to more than 
80 firms whose contributions 
made the programme possible 

Entrance to the ground js free 
and play starts at 1! a.m. Lunch 
will be available. The auction, 
conducted by Harold Fish, begins 
at 6.30 pm 

Younger Budget Films will be 
filming the match 

Latest offers for “incentives” 
are 10s. for every “clean bow'ed.’ 
from Gordon Fathers of Impact, 
and £1 for every six hit. with a 
minima of £5 guaranteed from 
Herbert A. Shepnoard. insurance 
broker. He has also given a full 
cover policv for the match 

Latest gifts for the auction are 
from Short Bros. & Harland Ltd. 
(Metrolux division), Gonzalez 
Byass & Co.. and Pond’s Extract 
Co., Ltd 
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The wheels start turning again in Dablin 
Newspapers have ‘heavy backlog’ of ads. 


to take up now printing strike is over 


AGENCIES FORWARD PLANNING FOR 
AUTUMN AND CHRISTMAS 


“Press ... Indo 


Times.” For the first time in seven weeks 


the traditional call of the Dublin street newsboy was heard 


last Saturday morning when the three Irish nationals 


Irish 


Press, Irish Independent and Irish Times—made their appear- 


ance after the printing strike 

When it was announced early 
last week that members of the 
Women Workers’ Union would 
ballot again, after earlier reject 
ing the Labour Court recom- 
mendation of a 3s. 6d. per week 
increase. an air of optimism be 
came noticeable. It was clear that 
if the women could find a formula 
to enable them to change their 
minds without losing face they 
would agree to return to work 
This formula emerged in a reso 
lution which enables them to re- 
turn to work under protest and 
on the understanding that at an 
early date the Joint Industrial 
Council would consider the posi- 
tion and maintain the claim for 
parity with the printers by the 
paper box makers. 


Getting together 

When the result of this ballot 
was announced action was taken 
to convene the representatives of 
the various unions concerned and 
the Dublin Master Printers’ Asso- 
ciation to meet on Friday morning 
and form the Joint Industria! 
Council. which was a prerequisite 
of the employers to a resumption 
of work. The formative meeting 
of the Council took place on Fri- 
day morning and within a very 
short time agreement was reached 
to provide for an immediate re- 
sumption of work in the news- 
paper offices, with the job print- 
ing houses resuming on Monday 

Day staffs in the newspaper 
offices started at 2 p.m. on Friday 
and prepared issues for the fol- 
lowing day 

When the optimism was first 
felt in Dublin early last week 
advertising agencies, most of 
which were on a “ticking over” 
basis, went to work to prepare 
their insertions on the assumption 
that the rumour of “papers on 
Saturday” was correct. It was 
clearly understood at that time 
that there would be virtually no 
type-setting in newspaper offices 
for display advertisements in the 
first publications Some agen- 
cies were able to deliver all the 
blocks. mats and copy instruc- 
tions for their clients on Thurs- 
day evening; others found the 
pressure heavy and were kept 
going until late on Friday 

Despite the long lay-off the 
resumption of work went 
smoothly aad a spirit of co-opera- 
tion was evident that indicated the 

@ Continued on page 414 


FURNISHERS IN 
AD. WAR 


Retail furnishers in Manchester 
are stepping up their advertising 
expenditure to such an extent 
that. last Friday, the Manchester 
Evening News carried 16 display 
advertisements from furnishers 

The spurt is partly attributable 
to a growing trade “war” arising 
from the development of Oldham 
Street as a “street of furnishers.” 
Ten furnishers are now operating 
there within a distance of 100 
yards, and competition is becom 
ing increasingly fierce 

Furnishers elsewhere in the 
city are rivalling their expenditure 
for fear that unless they step up 
their advertising allocations 
Oldham Street will become the 
local “centre” for furniture 
shoppers. 


Special offer by ‘Go’ 


Publishers of Go magazine 
have announced “a gesture of 
goodwill to past advertisers.” 

Any previous advertiser in the 
magazine who places an order for 
a series (three or six insertions) 
of display advertisements to com- 
mence with the November 
December 1952 issue will receive 
a Special discount of 10 per cent 
and, in addition, a special series 
discount of 10 per cent for six 
insertions instead of the usual 74. 


Old coupons, 


never die 


lishers, Hlifle & Sons Ltd., 
H. N. 


What ‘Herald’ 
readers spend 


The buying habits and poten- 
tial of a wide cross section of 
readers of the Daily Herald will 
be revealed in a series of 14 
pamphlets shortly to be published 
by Odhams Press 

The first two (covering por- 
ridge and cereals and biscuits) 
are expected to be issued later this 
month 

In a double-page advertisement 
in Grocers’ Gazette the Daily 
Herald states their “rich family 
market of 6.750.000 men, women 
and children,” spend £10,100,000 
a year on biscuits and £5,400,000 
a year on porridge and cereals 

The advertisement continues 
“Such figures are typical of the 
demand for all groceries from 
Daily Herald readers. These 
people are the leaders of the 
wage-carning group. They are 
one third better off than in 1938 
and in nearly 50 per cent of their 
homes there is more than one 
Pay packet every week.” 

The survey has been conducted 
by Odhams research section. 


A special Christmas pack 
by the Icilma Co., Lid. 
Poem biue with a white design. 


has been designed by 
responsible for printing 


Mardon Son & Halil of Bristol, 


the Poem Christmas Coffret-—has been produced 
The casket 


which will retail for 10s. 6d., is in 


It contains a large jar of tinted founda- 
tion, a small box of face powder and a lipstick. 


The shape of the coffret 
who were also 


The design on the casket is by Lintas. 


More papers 
*A? “mp? 
drop ‘A’ and ‘B 
More papers are discontinuing 
the “A” and “B” system of classi- 
fled advertisements 
The Birmingham 
nouncing their decision, stated 
that the extra newsprint now 
available would allow of greater 
advertising opportunities for the 
trader. and the abolition of the 
“A” and “B" system for the 
smal! advertiser, as well as more 
reading matter and pictures. 
“We contemplate the position 
when The Birmingham Mail will 
be carrying each week consider- 
ably more than 4,000 inches of 
smal! classified advertising,” states 
Eric Clayson, managing director. 
The Belfast Telegraph. in 
abolishing the dual system, is in- 
serting its classifieds in all 
editions without extra charge. 


‘Mail’s’ ad. 
space policy 


No whole-page advertisements 
are to be accepted for the cight- 
page Daily Mail. 

“This policy has been adopted” 
states the newspaper “because 
advance bookings already indi- 
cate that the demand for adver- 
tising space in the new cight-page 
Daily Mail for the remainder of 
1952 will be far in excess of the 
space available 

“While the present newsprint 
rationing rules continue it will 
not be possible to increase the 
size of the Daily Mail beyond 
eight pages on any one day with- 
out reducing the size on other 
days to six pages. This, with the 
support of our advertisers, we 
will endeavour to avoid 

“It is felt, therefore, that the 
maintenance of this ‘proportion 
im advertising’ policy is not only 
in the interest of advertisers, in 
that it will ensure fair shares for 
all, but also in th. interest of 
readers, in that the character of 
the Daily Mail will be main- 
tained.” 


New York to see 

‘Punch’ originals 

An exhibition of original Punch 
drawings will be held in New 
York. November 11-December 6. 

Time-Life Inc. have loaned 
their reception Jounge in Rocke- 
feller Centre for the display. 

Over 50 Punch artists will be 
represented. 

Punch's exhibition at Bouverie 
Street last year proved popular 
with visiting Americans, That, 
and a steadily increasing Ameri- 


can circulation is the reasog for 
the venture. 


Mail, an- 
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Camera 
at the 
Radio Show {| 


%. G. Publications Lid have th 
vtand for the 208 magacdine at the 
Radio Show 


emanate” 
oo 


sagety (2 apne aM 


—" 


FORT a Se 


taecueaie veite 
eesti’? 


Fever Ready feature tus diagrammatnc giant radio set on part of their display 

tand at Earls Court How lluminated bubbles indicates the circuit 

while the chemical action in the battery cells is represented by a granular 

reen rotated by co fon rrent The theme for this feature and 

the whole stand was suge i by L. Potter of Era Publicity Ltd. The 

vand was nstructed lengton & Co.. who commissioned 
wnwell to design it 


Wireless World (Associated 
life Press}—<lereribed as the first 
radia journal in the world and the 


pd journal = “Wirelew 
t ngineer.” a selection of lliffe's 
many Seondvedl of technical books 
me which is even older than the Most striking feature of the dis 
imfustvy, if is im its 42nd year he play is the fascia of the journal's 
heen exhibited at the Radi . ithe. the solid centres of the letters 
for over a quarter of a centur heing set forward and the illumin 
Pictured here is this year's ited main fascia giving a halation 
wt Earis Court. Also displayed « ' light round the title 


cane = Aca wth? 
GCoew' 


Coventry Evening Telegraph” 


Serremper 4, 1952 


How Government services 
aid overseas publicity 


Increasing use of the 
Gevernment information ser- 
viees as a medium for export 
publicity is commented on in 
the “Board of Trade Journal.” 


Surveying results Journal 
states Confirmation of the 
effectiveness of al! 1! ndustrial 
publicity has taker forms 
One is the larec 
maguires that fay 
broad direct 
publication f 
British produc 
manufacturers in cvery 
ndustry who have had experience 
f such mauiries, from countries 
where they have neither adver 
tised nor previous nade a sale 
The other is press cuttings (on a 
sample basis, but making a con 
siderable volume) which overseas 


posts collect and pass to London 


While it is impossible to give 
a statistical survey of the cuttings 
each of them an item of British 
publicity, which he been ob 
tained over the post-war years 
a tangible indication of their ex 
tent is given in an analysis of 
yerseas press publicity obtained 
for this vear’s British Industries 
Fair. This analysis was based on 
: _ sampling of some 3.000 press 
ttings sent in by information 
posts and representing about one- 
third of all references made to 
the Fair in the overseas press 
The continued and increased 
success of this industrial publi 
city depends to a considerable 
extent on the contribution of in 
dustry itself. Many firms already 
co-operate by sending news of 


4 250-page show issue of 


“Electrical and Radio Trading’ 


their activities and others are now 
imvited to do so 

“It is seldom possible to use 
material of the catalogue variety 
but good results can be obtained 
with stories of, for instance, a 
feat of production. an entirely 
new product or process, a large 
or unusual export order, a 
notable piece of market research, 
or a testimonial from an outstand- 
ing personality. The length of 
each story should be preferably 
200-300 words. Rough notes are 
all that is required; but it must 
be remembered that the possibility 
of publication depends on the 
item's merit as news. 

Ideas for photographs are 
welcomed. but firms are not ad- 
vised to have pictures especially 
taken for the purpose, except on 
the clear understanding that their 
use in the service cannot be 
guaranteed 

“Manufacturers and exporters 
who would like to test the ad- 
vantage of obtaining overseas 
publicity for their firms through 
the Governmental channels, are 
advised to send their story (and 
photographs) to Information 
Division, Board of Trade, Horse 
Guards Avenue, London, S.W.1." 


Audible sign 


Grating sounds from a swinging 
metal plate, erected beneath his 
bedroom window as an advertis 
ing sign, kept a Shipley garage 
proprietor awake, the Bradford 
Telegraph and Argus reports 

The sign advertised a well 
known lubricant 


together with 


tex hnic al books issued by the journal—an Odhams publication—are featured 
on their stand 


To thoroughly cover prosperous COVENTRY, LEAMINGTON 
SPA, WARWICK, RUGBY and NUNEATON see that “The 
is included in your schedule. 


LONDON OFFICE: 80 Fleet Street, E.C.4 
Telephone Central 2695 
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{@@B}or at Rumble, Crowther and Nicholas they 
as) believe in conferences. Conferences among 
q | themselves, conferences with their clients. In 
this way ideas are pooled and clienés and agency 
keep on the same track. 

At R.C.N. they have always believed in the 
value of a good old argument and when they get 
together in conference everyone is encouraged to 
say what he thinks with no pulling of punches. 
This, they find, not only promotes good advertising 
but, strangely enough, promotes good friendship, 
too. Most of the directors have been working 
together for nearly thirty years. During that time 
they have served many of the same advertisers. 
Their association with National Savings, for 
example, goes back to 1919, in which year Holford 
Bottomley set up in advertising with W. Ewart 
Rumble as one of his directors. Soon, H. F. 
Crowther, J. B. Nicholas and E. G. Walker joined 
the business and, during the twenties, Rawiplug, 
Pears, the Times Furnishing Company and other 
clients began an association which has continued 
through the years. 

The agency began operating under the R.C.N. 
label fifteen years ago. Since then, many other 
distinguished clients have selected them as their 
agents clients like Ford, Vinolia, Snowfire, Pome- 
roy and Optrex. 

They have a rule at R.C.N. that not one thought 
should go into a campaign until every relevant 
member of the staff thoroughly understands the 
product he is called upon to advertise. An R.C.N. 
team. for example, took part in secret trials of the 
new Fordson Major tractor months before it was 
put on the market. 

No, they don’t take chances at R.C.N. They 
believe in testing things for themselves and they 
believe in facts. And, having tested the Sunday 
Pictorial for so many R.C.N. accounts, media 
director O'Farrell believes, no doubt, in these facts :- 


ADVERTISER'S WEEKLY 


— 


IN CONFERENCE j 4 


The conference room door at 
Rumble, Crowther & Nicholas. 


The Sunday Pictorial, with an average weekly 
net sale of 5,046,640, goes into millions of homes all 
over Great Britain on the best advertising day of the 
week. The Sunday Pictorial has a very economical 
space rate, too. Its square inch per thousand rate 
of ‘71d. is only 10°9°/, above 1939, 


7 Eo ad 3 ra 
pas 4 \ \ \ \ ¥ 4 
ee< is 
a = 
* ; = 7 me 
” PCO 385 Le 
2 tS 
ioe a ' : “te 
het 7 
nr ' 
an 
ay Ps: 
mA ele 
- ; ’ | - = ieee ss, R ‘ ee 
* ee - score —-- — ve x 
7 ee See eee: ee Ae oy 
ae 4 4 +4 ie Lee oe ee aay 7 : at 
: foe Bae yeaa. ers, gees 3 ; 
ee 1083 am ea es i 
Rs i tee ( ie hy “Saba — viy! <q 
: - ge a * Sa eo gr 
ih as ee ¥ Oa bes 4 _ 
§ q a | ' Bt 
? | : > a | : ea 
aR at f : ey 
' it ee ae “Ad ie ie r - : 
ee saa - . oa, 
; a —— sa a ! a os ——- ; Jf 
> —- ae = it > : i 
ay ion > 2% eT SS Ted ~ , | | fi : 
pa ge ee | a 
it A u Ts ia: ull lb } , ° "eat 
i Ah al By y Ase) | J 
“I : bt | * a hat 4 Au ia aa 
’ | * i Be ae " q Rita! we 4 Mt 7 a 
. i Ngee, vi Dak " | a "Ee pus 16" 
| ofc. or ne 4 i f eg WSR i 
Bint ee \ Se a +e oF 1 plan 
{ ae » | ee ee Ke a 
my ran EE , ‘ A ae 
oe ee, fee es rm Ere *s 
. | a ‘ itn tk 1g Wp wa g 
, q a : + FRO UE J 
: \ ie BR Ra : 
| me fon ead 5 
i he ee 
| j * yp | a en ‘a 5 A bi i a 
: 1. A) % Me 1 st " rf Says F 
} i Sp | rai ion j fi Soe “i ~ . : 
ad Pt ie a sis wes Le TN on eis ‘te | a. i 
| 1 BE 
Was. bis: ns vine a : oe P . 8 
: a ee 7 
eS ye + en: eo ie. - 
| ae is! Se » ae ov ap he eo 4 ae Ge b 7 
) f A 3 Fj d Es 4 ag ¥ a a le 033 ‘ P is 
‘ ee “ined iz Sea Pe a y ‘om ct ROE a 
i + aa eal : eee. a SOR oe Sh 
ey Oe AR PR Se SD coe 
* ree acai vias ae ‘oe m. Si45.%. 3 &. aN 
” L ae th . - a es ll a 4 a : i a z af ae cs 4 
a es bk ld ba 
ss da 6S: oil ae ea 7 ae M 
we it ee Ea 7 A ‘. ey & ier | : 
, ‘= Be = Pe af en ash ABN i * 4 
aes 2 Be nn AG |G . 
: : Ifa 3 4g mF 
oo A 
by y 
fe 
os 
1 } : 
a a 
\ Ms . 
. 
7 eas 
ne 
en . : 
=— teen 
a? ey — 4 
i me 4 “i a fs F Be a a ra Sey, Ee ae =! - —* a 7 Oe a 7 > on - 
“ch al es orm Ge 4) a a 32 es ae ; . aa ‘y ; —_ i 


ae oe 


Pryce? 


ADVERTISER'S WEEKLY 786 Serremere 4. 195) 


Record exhibition season is now opening 


MOTOR SHOWS 

SET PACE WITH 

BIG CAMPAIGNS 

With attendances at the 
Radio Show considerably up on 
last year's figure they are the 
highest since the first post-war 
show im 1947 everything 
points to a record exhibition 
ec ason. 

Heavier advertising appropria 
noms than ever before have been 
planned by the Society of Motor 
Manufacturers and lraders for 
both thew Commercial Motor 
Show (September 26 to October 
4) and Motor Show (October -- 
ro November 1). Both exhibitions 


Trophy entries 
must be ‘work 
for sale’ 


Work actually produced for 
sale against an order from a direct 
customer, agency, or trade house 
must be submitted for this year's 
competitions of the Display Pro 
ducers and Screen Printers Asso 
ciahon 

A private exhibition of all 
entries will be held at the pre- 
mises of the British Colour 
Council, Portman Square, Decem 
ber 10-11. Winners will be an 
nounced and trophies presented 
at the Association's “Ladies 


EARLS COURT 


will be at Earls Court 4 ae Night” to be held at the Café 
it is estimated that advertising 40) 4. Royal on December 11 
n national dailies and Sundays ta caeavanse Elaborate precautions have 


gether with provincial news been taken to ensure the anony 
papers, will reach over SO millon These posters will be used for the Commercial Motor Show and the mity of entrants and the impar 
caders This does not include Motor Show tiality of judging. All screen 
sdvertising «in magazines and ee a process printing will be judged on 
penodicals, and press advertising actual specimens of work, and 


weseeaa packaging and many new devel Westminster October Novem exhibition and display on photo 


There will be posters on opments in this field will be ber 12 graphs supported by coloured 
London Underground and British shown at the Packaging Exhib: Business Efficiency Exhibition, visuals and or working drawings 
Railways. Special posters, mea tion at Olympia Vanuary 20 to Glasgow — November 4-14 For the International Screen 
suring 10 ft. by 6 ft. 8 m., will 4), Many visitors from overseas Clothing Trade Exhibition, Printer and Display Producer 

displayed on main road sites fe expected and there will be = Horticultural Hall, Westminster award (to which the “production 
spproaching London. London approximately 200 exhibitors November 6-8 for sale” rule does not apply), 
vuses will carry streamers and The latest machinery, both Cycle and Motor Cycle Show, entries will be judged primarily 
posters British ane foreign, w we on Earls Court—November 15-22 on value for the furtherance of 

view inciuding & New automatic London Medica Exhibition, screen process printin 
TV and film coverage machine which moulds and wraps Horticultural (New) Hall, West other aaiioen. ~ a os 

Press releases ry — ~ butter at the rate of 110 packets a minster—-November 17-21 lence, craftsmanship and design, 
patched on a world-wide — minute 4 Shoe and Leather Fair. Earls in that order 
Arrangements have og ype At the Chemists Exhibition at) = Court——-November 17-21 Entries must be sent to the 
nade for extensive radio Ma ae Horticultural Hall (September 29 Nationa Pou Show Secretary of the Association, 3 
film coverage for both vadboid to October 2) exhibitors will in , %)-22 Portman Chambers, 7-9 Baker 
bitions, The agents are Godbolds = cjyde = manufacturers of ethical nn, Olympia treet, London. between Novem 
- tea » Resta Court medical en, =o - ber 10-15 

he display area a Ce metics, rfumery, brushes anc re 
has been extended since the last senaee 6 c Cm 
Commercial Motor Show was Other exhibitions to be held in \ 2 2 e ° 
held 1m 1980. ‘The 425 exhibitors dhe 1992559 meomoe insted Screen publicity in Australia 
“ have over a million square Welsh Industries Fair, Carditf : 
feet of exhibition space September 10-20. As many a: forty 1l2-second to the United Kingdom during 

\ heavy response has been re International Machine Too! ‘ides followed by a two-minute which he has studied British 
ceived from overseas buyers an Exhibition, Olympia— Septembe: be m May go to make up the pub screen advertising methods 
nouncing their intention of visit 17-October 4 licity mater al shown to Austra Among British products that 
ng the Show North-Western Business Effic: lian cinema audiences at each use screen publicity in Australia, 

There will be over S00 exhib: ency Exhibition. Liverpool programme placed by agents there, are Per 
tors at the Motor Show. A new September 22-27 In addition to seating capacity, sonna. Jantzen, Berlei, Hoover 
feature will be a composite stand Fashion in Footwear Exhib: factors governing film and slide Washing Machines, Ovaltine, and 
for the exhibition of racing cars tion, Washington Hotel, London advertising rates are type and Pimms No. | Cup 

Altogether 32 British and 25 October 6-10, location of the theatre, type of Mr Morgan's grandfather 
foreign cars will be represented London Nursing Exhibition fiims generally screened there, and 


founded the Theatre Screen Ad 
vertising Association of Australia 
Slides, but not the two-minute of which his father is president 


The 1952 Smithfield Show Seymour Hall, London—October general class of patronage 
(December 8-12) at Earls Court 13-17 


will cover a wider range of in “The Model Engineer” Exhib: films, are shown during the The 13 firms in the Association 
terests than hitherto, The entries tion, New Horticultural Ha!! ‘light-up” period include almost al! the producers 
of cattle, sheep and pigs wil! in Westminster—-October 21-24 The facts were given to of slide and film publicity of any 
clude over 1.000 head of livestock Annual Dairy Show Olympia ADVERTISER'S WEFKLY in an in importance. and their work is 
from world-famous breeders. The October 21-24 terview, by Val Morgan, director seen in almost. all the 1,656 
latest in tractors and farm mact Mothercraft Exhibition, Cen of Val Morgan & Son (Pty) Ltd. cinemas in Australia In its 
inery w also obe = displaved tral Hall. Westminster October who claim to be the oldest brochure The Advertising Film in 
Th “ be 400 exhibitors W-November 12 cinema-screen advertising agency 4ustralia, it is stated that rates 

Britain « now estimated | Ist National Handicrafts and im Australia. Mr Morgan has just are calculated on an average 
spend over £400 m a year Hobmes Exhibition, Central Hal! lett for home after a lengthy visit audience of 60 per cent capacity 


A single insertion in the RADIO TIMES 


isa a hatioul Campaign Jor nine nine 1e days pp tue... 


Fer farther information please write to) Meed of Adve at Department Pablicar Neeser, Pertheed Plece. Leadon, ’ 
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MIDLANDS 


With these three papers on the schedule you can create The Birmingham Post 
the most powerful impression in the prosperous Midlands. <aveemccen saan-cathiigiat> exit see sith iisadbwiinsepas dain sl andiibieme pa al 


The Post has the most influential morning circulation. Th ‘ ‘ . 

The Mail has the largest evening circulation. c Birmingham Mail 

Weekly Post (Friday) is a family journal with a wide readership. “= = = === = -~~=~~S~SSSSCSCSCSCSCSCS~<‘;7 
Birmingham 


Weekly Post 


38, New Street, Birmingham, 2. 
London Offke: 88, Pieet Street. E.C4 
Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamingion Spa. Redditch, Tamworth, Walsall and Wolverhampton 
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Ronald Perks coal : March ring = — 


“Ss representative in Hollywood 


rejoins ‘Herald’ oS Beverley Hills on 


an adver 

tin Octot |. Renmald Perks ng c¢keculive wih hin own 
nena the Daily Herald a6 as business Miss Oliphant wa 

sdv ment Manage bi formerly space buyer and personas! 

' « four years he has beer ccretary to Gerdes Duffes at (hx 


{ 4 advertising to Overseas London offices of Newin D. Hira 
Rediffuson Lod., and has been m (Advertising) Lad 


jgs SEAS a, -P.R.O. Appointed by 


” Sh Mex nd 
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©. B. Bailey-Watson Roxald Perks 


Insitute of 


Gaudin 


formation 


BP. Lid 


$ fifusion satvons which com Ss 
r te Overseas Rediffusiwn Auger & Turner Horace White, ( f informa- 
Group Robert L. Booth has left the press ion. Governor of Uganda; W 
Perks was with the Dai scion of The Brush Thomson Whitley, public I secretary, 
Herald, The People and The Sport Houston Co. Ltd.. to take up th The Boys Brigad was: J. 
wm Lite for 17 years. imchuding a ippomimme nat t hoppina De Janvry. pub relations 
i of A years spen mn th of press re. manag Esso Standard S.A. 
Roy Navy during the war during laviens officer (Paris). Associat Charles Hervey, 
which me he was promoted to the » Auger @& PRO United S C ompanics 
*& of Leewtenant<ommander and Tumgmer Lid Lid.; J. W. Sims, wiamt P.R.O 
sw service afloat in most theatres of He began his § Hastings Corporation 
war He will be yuming the Daily career m * * * 
Herald almost exactly 21 years to ourfmalism D. H. Nelson, y property 
he day when he first jomed th with Reuters advertisement representative of th 
mper on leaving school cight years o Sunday Times, has + ippointed 
- * * igo; went to 4 4 + classified advertisemer nanager of 
1). Siddall, vieualwer with T. G Wheatland “pe The Machinist He had been with 
Sot & Son Lid., has joined Wills Journals Lid Kemsiey Newspayx 23 years 
& Tibbenham Lid i wich ae * * * 
COOUM CRCeUTI VE war ‘ublications @ 
n Europe, India and Japan Lid.) as news I | —y ~ development being 
died at the Central School of ditor of ele _— ; _ “ fs = 
A London heir various supplies M " " ms : —_ 
* * * publication R. L. Booth papers Lid wa anced the 
(. ® Bailey-Wateon who he ind two years later wen to Promotion of L. Stoot us associate 
d Bristol Acroplane Co. Lid Sweden as European editor of itor to H. Geldeard, with C. A. 
ubhe relations officer was lately Swedish Features in Stockholm Stainsby as assisis or of the 
5 al ditor of Fligh M: * * group, with Sidney t Wicks, editor- 
Hn y-Walson wa gaged as a Formerly with the J. Arthur Rank n-chief M: Oe ideard will extend 
i officer on flight develop Organisation in South Street, where his interest in th . 
' work with the Air Ministry he was in charge of commercial ad aos 55 men ms - é or and has 
snd Ministry of A ft Production vertising and ran the Gaumont ‘Pr 1 4. elrose, § pooduction 


he beginming of the wa In British and Universal Newsrec! . . - 
4! he youned Roto! Lid. and campaigns, Erle Chleman has now advertisement: manag 
" mecerned with screw instal moved over to General Film Dis « * 
sand the development of the ributors as assistant to exploitation W. Harford Thoma 
phhe-prich « propeller manager, Rey Peamey. cal correspondent o 
7 * *. . oF minster Press Provincia 
Cee) Turner, chorman of Aug Doan Nicholl, film critic for th has been appow 
& Turner Lid. has been cted Evening Chronicle, Newcastle, « editor of the Group 
‘ meme f the Television now with General Film Distributors R. C. Noble, who bh 
‘ y Lid, publicity department International Press be 


manager T. Reyds, 


coOnminucs +t 


* 


s, chief politi- 
f the 


West 


Newspas 
ed deputy London 
He succeeds 


joined the 


ule. 


1 ereu i those who attended « joint meeting of the northern and midlands branches of the Di 
ud Sereen Printers Association at Buxton 


Transportation advertising? 


rai 


NORFOLK STREET 


ay Producers 


from Doris 


A miniature bottle of cherry 
brandy accompanics a mailing shot 
from Doris Richardson, on behalf 
of the Norman Kark publications 
Courier, To-day and Bandwagon 

The message reads 
Were becoming unused to eating 

our fill 
We're apt to be scared of a 
generous geri 
Gone are the days when again 
and again 
We could slwe at the joint 4 
feast now gives pain 
Though the spirit is willing, the 
stomach is weak 
tt simply can't tackle a 
Porterhouse steak 
So Mulium in Parvo must now 
be our guide 
Give serious thought to what's 
pul inside 
You can doubtless find space for 
heart-warming liqueurs 
We. too. have some space: one 
word and it's yours’ 
Sip! Feel the glow. and before 
it abate, 
Let's have vour bookings for 
regular dates 
So telephone Whitehall Four 
Two Pour Eights 


* * * 
Barbara Dennis has left the 
Newsagents, Booksellers Review. ‘o 
join the advertisement department ot 
Photopla, 


OBITUARY 
Thomas Ferguson 


Thomas Ferguson, recently ap 
pointed general manager of Star 
Solus Sites, Bradford, received fatal 
injuries in a road accident, near 
Selby. last Thursday night. He was 


G. B. Dibblee 


Manager of the Manchester 
Guardian from 1892 to 1905, G 
Dibblice died in a Sussex nursing 
home last week aged 84. From 1913 
to 1919 he was general manager of 
the Field and the Queen. For many 
years he lived on the Continent 

He was the author of four books 
one of which was The Newspaper 

" os 
A. C. Smith 

The death occurred on Wednesday 
last week of Arthur Croxton Smith 
who was director of publicity with 


the Ministry of Food during the 
first world war. He was 86 


ask MASONS 


STRAND, LONDON, W.C2 Phone Temple Bar 2044 
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IMPORTANT ANNOUNCEMENT 


by George A. Cooper, 
Advertisement Manager, Picture Post 


The demand for Picture Post was so great 
last week that the issue went out of print 
in 2 days—with sales well exceeding the 
1,000,000 guaranteed to Advertisers. 


Selling today 
over 1,000,000 
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1. Technical advertising—example 


Oil company’s ad. series 
will have historic slant 


The astonishing scientific anticipations of the great painter 
Leonardo da Vinci whose drawings and models can be seen at 


Burlington House till September 14 
, | serles 


¥S 
= 


| 


provide the theme for a 
of advertisements now 
being launched by the Vacuum 
Oil Company. 

Idea for the campaign was 
evolved by Miles Reid, a director 
a the firm, and Peter Bancroft 
sdvertising director, and these 
black-and-white advertisements 
are produced by Masius & Fer 
gusson Lid 

Each is jllustrated by one of da 


Vinet'’s inventions—-a helicopter 
1 boring machine, a dragline 
scraper and so forth. The copy 


after developing the theme that 
da Vinci's teas were stillborn 
because the 18th century world 
scked the requisite Motive power 
snd lubricants, goes on to refer 
to the pioneering work of the 
Vacuum Oi] Company since ut 
was formed in 1866 

Papers in which these advertise- 
ments afe appearing include 
Sunday Times, Observer, The 
Times, Birmingham Post, Glas 
wom Herald Liverpool Post 
Manchester Guardian, Notting 
ham Guardian, Scotsman 
Western Mail, Petroleum Times 
Punch, and Times Monthly Re 
view of Industry 


2. Technical advertising—urgent problem 
The need for imaginative writers 


There s an urgent need 
day for men of teas and 
imagination who can tell the 
world in the rmeht words about 
he achievements of the British 
pharmaceutical industry writes 
lL B Singleton, managing direc 
Csenera Advertising Com 


{ ndon, Lid, in The 
Phare ceutical Journal official 
{ the Pharmaceutical 
Society of Great Britain 

Mr. Singleton, who has been 


associated with the pharmaceut 
ca industry fo 28 years 
describes the wed for the 
naginative wr 

an influence on tt 

and whose 

colour, act 

Such are the attainments 
pharmacints who have carved 
successful careers as pharma 
eeulica journalists, promotional 


technical compilers. technical ad 
vertising copywriters and public 
relations officers.” he writes 

The task of the technical ad 
vertisement copywriter, he points 
out. calls for even more power 
fully persuasive 
those used by the compiler of 
terature “since the ad 
vertisement is often the first lnk 
between manufacturer and poten 
tial consumer and must convey in 
the fewest words the strongest 
and) most provocative sales 
appeal In pharmaceutical 
technical copywriting the advan 


technical 


tages of a scientific training are 
self-evident, in that the promo 
uonal claims of the sales depart 
ment must be made in a persua 
sonal though rational language 
which maintains strict scientific 
accuracy and professional ethics 
The increasing influence of 
American promotional technical 
literature and publicity in Great 
Britain should, he contends, be a 
strong inducement to specialist 
writers here to study modern 
techniques in —— British 
pharmacetitical and medical pro 
ducts in the markets of the world 


Ww 
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Cook's Display Productions Ltd. produced this new Mackintosh sign for 
T. B. Browne Led. tt is appearing on the Boro site in the Strand and 
measures 48 feet 6 inches by 10 feet 


The Electrical 


Appliances 
of Philips Electrical Ltd. 
have issued a new cut-out show 
card publicising the “ Philishave 

Electri« Dry = Shaver “os 
printed photo-lith 
m approximate + ib. grey 
board, with a hack wh-rudder 
strut and at the front a folding 
base-board which provides for 
the display of the product. The 
showcard measures approximately 
23 in. high when the base-board 
is horizontal, and 184 in. wide 
The showcard was designed by 
Philips’ Publicity Department in 
conjunction with Smeets Litho 
graphers, Weert, Holland, who 
printed it 


Group 


10 colours 


, 
, 


Dickens book 
sales will help 
buy his house 


The Humour of Dickens, a 
selection of passages from the 
works of the novelist compiled 
by R. J. Cruikshank, editor of the 
News Chronicle, and illustrated 
by ten Fleet Street artists, will be 
published shortly by the News 
Chronicle 


Twenty full-page illustrations 
are contributed by: Ard:zzone, 
Osbert Lancaster, Joss, Low, 


Vicky. Horner, Giles. Cummings, 
Ronald Searle and Illingworth 

TV viewers wil! see these artists 
together with the actor Emlyn 
Williams, in a programme re- 
viewing the book on Septem- 
ber 14. 

Profits from the sale of the 
book will be devoted by the News 
Chronicle to the fund of the 
Dickens Fellowship to help buy 
Dickens's London house 

The News Chronicle will run a 
competition in connection with 
the book to comcide with the pub- 
heation date. Day by day, the 
illustrations of the book will 
appear in the paper and readers 
will be invited to name a radio 
film or stage star who they think 
is best suited to portray the 
character represented. The win- 
ners will be selected by Emlyn 
Willams 


‘OUR AD. SITE WOULD SCREEN FACTORY? 


An attempt is being made to 
beautify Walsall, a Ministry plan- 
ning inspector was told af a 
public inquiry last week. 

Arthur Maiden Ltd., of Liver 
pool, appealed against refusal of 
permission for a panel advertise 
ment hoarding on a site on the 
Darlaston Road 

For the appellants J. H. Ban 
well stated that up to April this 
vear the firm had an advertise 
ment on the gable end of a house 
but this property had since been 
demolished Arrangements had 
been made with the owners of the 
land to submit an application for 
permission to put up an advertise 
ment panel 


The application, he said, had 
been refused on the grounds that 
the amenities of the district would 
be adversely affected and that 
the area was well served by ad- 
vertisements 

Mr. Banwell said that east of 
the site was 90 per cent industrial 
development and that opposite 
it were terraced houses, many of 
which were shops 

The erection of hoarding 
he said, would screen a factory 
while there were no buildines 
of any cultural r historical 
interest in the ares 

Such hoardines tended to 
create a colourful atmosphere 
in an otherwise drab area. 


R. S. Cubitt, for the planning 
authority, said that in refusing 
the application they had taken 
into consideration the existing 
advertisements in the area and 
had come to the conclusion it was 
well served, 

The site was the only open 
space on the Darlaston Road the 
Town Council was anxious to 
preserve. It was one of the main 
approaches to the town 

“Here in Walsall we like to 
think we are not in the Black 
Country and it is the aim of the 
Corporation to try and beautify 
the town, particularly along the 
main road.” Mr. Cubitt said 

The Ministry's finding will be 
announced later 
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Treland’s Master Sales Team 
Again At Your Service 


@ With the resumption of publication of Ireland's Greatest Group 
of Newspapers—on the termination of the recent trade dispute— 
these powerful sales media are again at the service of British 
Advertisers and Advertising Agents. 


This happy development will be welcomed by every Space-Buyer 
who desires to reach the largest aggregation of newspaper readers 
in Ireland. 


IRISH INDEPENDENT 
EVENING HERALD 
SUNDAY INDEPENDENT 


@ And, for your information, here are the latest Auditor-Certified 
Net Paid Sales figures of the publications of Independent News- 
papers, Ltd., Dublin. They cover the period JANUARY/ JUNE 1952. 


Irish Independent Evening Herald Sunday Independent 
Average Daily Average Daily Average Weekly 


201.937 134,046 390.401 


@ These newspapers ensure complete coverage of All lreland—and 
are, of course, supreme among National newspaper media in the 
Republic of Ireland. 


They have the HIGHEST Certified Net Sales in the entire Irish 
Market. 


British Enquiries to London Manager 
L. C. Blennerhassett 


118/120 FLEET STREET, LONDON, E.C4 = Telephone Centra! 2842 
Head Office: Independent House, Dublin 
Advertisement Manager E. C. MAGUIRE 
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MTT Vhy ‘colour bar’ persists 


SHORT-SIGHTED 


Competition is the life-blood of 


publishing vital to good 
ad» ertising 
lechnical progres w the high- 
way to the kind of healthy 


competition that brings out the 
best in our business, Restric 
tive practkes should not be 
permitted to bar the path. 
Despite post-war difficulties, the 
“tally Express” made great 
endeay ours advance colour 
in newspaper advertising. Their 


eflorts were frustrated by un- 
reasonable demands for 
machine -room stalling and 


overtime payments 

The outcome of this and similar 
short-sighted attitudes ix that 
other Countries are outstripping 
us. to Australia and Ceylon 
daily mewspapers are carrying 
ads ertivements in colour, While 
oor great national newspapers 
have been costed out of this 
held of development 

Fell colour in newspapers is 
inevitable. The machinery for 
the job hay been designed. All 
that remains to be found is the 
will to work it, 


Vision 

(in the commercial (will it come, 
won't tT) television = front, 
activity is intensifying 

the advertixving industry ws facing 
up to the problems of a new 
medium jin realistic fashion. 
Advertivers and agencies are 
preparing for it; other media 
are gearing themselves to meet 
fresh competition. 

Organived advertising is keeping 
abreast of developments, too, 
ays is indicated by the advice 
circulated to members by the 
lnstitute of Incorporated Prac- 
tit ts in Advertising, It is 

ut that carly attention should 
be drawn to the fact that 
recognition rules would debar 
agents from holding financial 
interest in the medium 

And the proposal to draw up a 
special code of ethics is a wise 
one, 


London, of course 


The Advertising Association will 
shortly decide where to hold its 
Coronation Vear ( onference 

lhe answer ix obvious: London, 
or somewhere near it. 

Advertising men from many parts 
of the world will come to the 
Metropolis in June. They can 
come as fraternal delegates to 
the Conference as well as 
sightscers, 


Ne printing trade unions 
have just sorted out an 
gument between themselves 
to whose members should 
yperate 4 new -process The 
\laster Printers have now been 
told who the unions think 
ould do what But the 
Masters do not agree, so off we 
go On a round of correspon 
dence, deputations and time 
» asting to the detriment of the 
dustry 
Why mention this to the British 
tiuwser’ Cau small 
sigh the meident is, u is the 
rt of thing which is holding 
ick developmen of new and in 
esting processes which 
ve advertising fresh scope 
entive 
Britam still leads the world im 
entive genius Qur machines 
still the and the world 
wily accepts them Bul we 
ont use them here. Other coun 
streets ahead in colour 
are persistent 
me of ur biggest 
will, when conditions 
(, install an attachment to its 
machines making possible 
pages 
This would open up a vast new 
fiald for colour im advertising 
particularly for the strip cartoon 
technique already demonstrated 
in Bagle and Girl 


iver 


could 
and 


bes 


es are 

There rumours 
thay daily 
ier per 
ary 


ll colour 


The Argus, one of the three 
dajhes in Melbourne, Australia 
s the first daily newspaper to 


orint fast-action pictures at high 
speed im four colours by the 
photohtho offset process as par 
ft its normal run 

lt has two Hoe-Crabtree offset 
web presses, of five units each 
Ome unit is for printing a web in 
‘lack only; the other four print 
four colours on each side if 
the offset cylinders 
impression cylinders 
The presses can 
im at up to 25,000 cylinder re 
volutions an hour Front and 
yack pages can carry action news 
pictures and an advertisement in 
four-colour offset, while the news 
s printed letterpress 

The press for Melbourne was 
nade in Britain. The British ad 
vertiser ts entitled to ask “Why 
can't we have four colour litho 
ids. in our own newspapers?’ 
Echo answers “Why?” There 
are the machines (we make them) 

the skill--witness the 

full-colour covers of Apver 
Werkty; there ts even 
now Bul the 
that’s the rub. The 
yarner to s not a tech 
meal one. but hes in the minds of 


recessary 
cling = as 
» each other 


nere 


IiStRS 
the paper 
nen’ Ah! 
progress 


Our printing 
specialist pin-points 
the problems 


peeeeeeeoesere 


nen. It hes in the of men 
who ask for v { ayments 
when they are t fay. for 
nore mMoncy wilh i Nhe ecoiour 
nk is used wh sist on the 
same number of lives On a 
nodern machine as a former 
nodel, whethe equires it Of 
10, who stop work suse thei 
Father of ( haps hasn't 
eceived | i ney” of 
because there ts no sugar in the 
tea, OF some < 1) because 
mebody tells the 

T he ntroduc | litho 
nachines mito newspaper offices 
would provide a field day for the 
rouble Nakers and proprietors 

haps flinch at the vught. It 
would provide a delightful excuse 
for the “know thin types to 
indulge in jurisdic it disputes, 
claims for more money. overtime 


bans, ca’ canny, go-slow 

The ban on progress does not 
entirely te with the workers 
either. There are employers, set 
in their ways, who do not want 
change They afe grateful for 
the phrase “It's no use The 
umons wouldn't allow it The 
subtle, unwritten alliance is 
entered into by the ultramondists 
of both sides of the industry 
They are happy to muddle along 
with present equipment, paying 
due homage to time-honoured 
restrictive practices, and quietly 
denigrating progressive officials 
of their unions and associations 
who are sincerely trying to im 
prove our graphic arts 

It is not for British advertisers 
to tell the printing and newspaper 
ndustry how to run its internal 
affairs. but since advertisers im 
many ways provide much of the 
cash which keeps the press going, 
they should be able to ask for the 
very best in production There 
are men working in these indus 
tries to end the difficulties in the 
way of progress b@i they are 
having a hard job 


TOMORROW'S TOPICS 


@ The BBC has decided to 
“plug” British export indus- 


tries mm programmes to 
France, Holland, Germany, 
Austria, Norway, Denmark. 
Sweden, Finland, Italy, 
Spain, Portugal, Greece and 
Turkey In addition to 
prestige talks there will be 


direct mentions of products 
@ Travel agents 
air lines 
completing 


shipping and 
dithculties in 
for 
seas advertising for Corona- 


report 


plans over- 


tion Year Shortage of 
hotel accommodation — is 
embarrassing them 

@ Selling price pointer for 
publishers: Price reduction 


from sixpence to fourpence 


gave the circulation of 
Picture Post a big boost 
from 935,829 (A Ba SIX 


months average) to over the 
million mark 

@ Forecast North 
Advertising for motor coach 
holiday be ona 
record next vear 
4 ppropriations are to be 
stepped up. And the season 


from the 


fours wel 


scale 


is to be extended. Old 
season: June, July, August. 
New season April to 
October 


@ The British shoe industry is 
watching with interest a new 
co-operative campaign being 
launched in America by the 
National Shoe Institute. If 
the scheme works it will be 
tried in Britain 

@ More money than ever 
fore will be spent 
advertising next year. 
more space available, adver- 
lisers are increasing their 
appropriations to make 
Coronation Year a_ big 
business year 

@ Unless there is an unex- 
pected supply set-back 
branded petrol will be back 
by spring The argument 
impressing the Government 
is that branded petrol would 


be- 
on press 


With 


be better petrol. And better 
petrol would mean more 
miles per gallon. When the 
Fuel Minister says “go” 


huge campaigns will start. 
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3 Clements inn, 


Telephone 


Architects 
Associations 


Civil Defence 

é Civil Defence 

Civil Defence 
Advisors 


Aerodrome Municipal) Managers 
Analysts, Public 


Children’s Officers 


Education: Area 1 ramming Organisations 


A MUNICIPAL JOURNAL PUBLICATION 


Education Officers. 

Education Regional Advisory Councils 
Secretaries 

Electricity Boards: Chief Officers 

Electricity Consultative Councils: 


Burial Boards: Clerks’ Offices ae 

Catchment Boards: Chief Officers Engince 

Cemetery Board: Clerks’ Offices Saseuties Councils: National Health 
Channel Islands: Chief Officers Service: Clerks 

Chief Pinancial Officers Pire Brigades: Chief Officers. 


Fire: Honorary Observers 

Gas Boards: Chief Officers 

Gas Consultative A. a Secretaries 
(vas Examiners (A: 

Gpvennpnnes Depaeeanes Chief Officers 


Home Office Personne! 
Officers 
Regional Scientific 


Clerks of County Councils Haigh Sheriffs 
Coal Boards: Chief Officers Hospital Boards, Regional (England and 
Commonwealth: Directory of Principal ales): C Officers 
Authorities: Chief Officers. tal Boards, Regional (Scotland) 
Coroners Chef Officers 
County ricultural Officers Hospital Boards of Management (Scot- 
County sroughs: Members and Chief land): Chief Officers 
Officers Hospital ment Cornmittees (Eng- 
County Councils: Members and Chief land and W Chief € > 
Officers Hospitals (Northern Ireland): Chief 
County Land Agents Officers 
Crematoria. Housing Othcers 
Development Corporations (New Towns Housing Regional Production Boards 
Members and ( Officers Ireland: (2) Northern, (6) Republic 


Authorities and Chief Officers 


The Municipe! Year Book 
and Public Utilities Directory 


Price L?-16-0 


393 


Selling to every Local Council 


In selling to the 2,032 local authorities in the United Kingdom, you need to know the names of the individual officers responsible for 
. their correct titles, qualifications, addresses and telephone numbers. This information is available in full in the 1,690 
pages of the 1953 Municipal Year Book and Public Utilities Directory. 


Facil) year the Minister of Housing and Local Government, the Secretary of State for Scotland, the Home Secretary, the Minister of 
Agriculture, the Minister of Transport and Civil Aviation, the Minister of Fuel and Power, the Minister of Health and the Minister of 
Education contribute specially written Prefaces and Forewords for The Municipal Year Book. This is a sure measure of the status of 
this quasi-official publication in central and local government circles. 


Lendon, W.C.a 
HOLbeorn 2827 


For circularising purposes, complete lists of al! Purchasing Officers, Associations, Institutions and Societies, including all names, addresses 
and telephone numbers, are given (as listed below). 


As an additional service to Contractors, the Engineer and/or Surveyor in each of the 2,032 local authorities in Great Britain is listed 
alphabetically with names, addresses and telephone numbers in a special 24-page directory section. 


ADDRESS LISTS 


Librarians, Chief 

Lords Lieutenant in England and Wales 
Lords Lieutenant in Scot 

Man, Isle of: Chief Officers of Local 


Authorities 

Medical Officers of Health 

Medical Offi Principal), Ministry 
Health 


Metropolitan Boroughs, Members and 
Chief Officers 

i Corporations, Members and 
Officers 


Munici 
Ch 

Museums and Art Galleries. Directors 
ae =~ ws Local - —e in 

ritish Commonwealth and Forcign 

Countries 

Parish Councils: County Associations and 
Add: 


resses 
Parwhes: Nemes and Representatives on 
Rural District Councils 
Parks: Superintendants 
Police: Chief Constables 
Training Centres: Commandants 


emand Homes 
River Boards: Chief Officers 
Rodent Officers (Divisional 
Rural District Council: Members and 
Chief ¢ 
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Nee 


Salvage Officers 
—— yz ‘Metal: District. Commit- 
Senieary Inspectors, Chief 
Scotland embers andor Officers of 
County « amuncils, Re Par 
and Police Burghs and DistrictCouncils 
Service ( Jount N 
Council and Committees 
Sewerage Boards: Clerk's Offices 
Smoke Abatement Regional Committees. 
Societies: Secretaries 
Supphes Officers 


Urban i Councils: Members and 


Chief 
Valuation Inland Revenue: 
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FOCUS ON MARKETING—I12 


| UDGETARY contro 
essential to any well-cor 
ducted business, must be 
basic factor in the planning o 
marketing operations 

lhose who direct the deveioy 
ment of a business must f a 
4 predetermined poly trar 
ated into estimated figures as a 
guide to future operations Pia 
must be based on past resuils a 


have regard to future possi 
ties 

The soundness and reali 
such plans should be safeguarde 
by the Budget, the ultimate objec 
of which is to determine thx 
promt figure which nus « 
earned jn the fiscal yea The 
amount of capita! employed 
business, whether iu is owned 
borrowed, is the basis on wh 


cakulalons must be made 


sure an coonomie relu 


The neat point to decide is (hx 
minumnur profit return |f te 
earned on a percentage basis 
Established businesses ave the 
benefit of trading resulls ¥« i 
number of years » hat the «x 


piiation of their Budget 


The purpose of marketing is to 
sell the maximum available quan- 
tity of a firm's goods at a pre- 
determined rate of prot. The 
soundness and realiwm of market- 
ing plans should therefore be 
safeguarded by budgetary control. 
Ihe Budget, after taking into 
consideration the sales forecast 
aod estimated operating expenses, 
will indicate prospective operat- 
ing profit, At the end of each 
quarter, every item should be in- 
vestigated with a view to posible 
revision. 


i predetermined profit, be it § 


10 s higher percentage, is 
nplified 
Supposing a Company with a 
paid up capital of £200,000 plans 


secure a net profit of £25,000 
ut of which a dividend of 10 
per cent is paid with a carry for 


ward of £5,000 for Contingencies 
the main headings to form the 
basis of the Budget would be 


net sales, factory cost of goods 
ins luding verheads advertising 
ek pense a ig cApense, officc 
cA pense general eipense, Lares 
and contingencies. By deducting 
the total expense items from the 
net sales figures the esullant 


hgure is the operating profit. 1 
net sales figure is arrived at 


deducting from the gross sales 
credits including «a oOwanecs 

goods returned), cash refunds and 
adjustment f invowing er ‘ 


Dreakages and spoilages 
In compiling the { 
sales for the ensu 12 B id ge 
year, the following factors ha 
to be taken into considerat) 

An analysis of past sales 
products month by 
determine the basic trend and 
iny eXtrancous factors which 
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Budget control is essentia 
to sound planning 


By G. BERNARD THOMPSON, F.5.M.A.. of the Apollinaris Company Lid. 


nay have influenced sales in 
any particular month and 
which may show any abnor- 
malty m regard to imecreases 
decreases over the corres 
ponding months of the previous 
year 

If intense competition by 
established firms or new firms 
have been contributory factors 

If the products are of a sea 
sonal nature, have weather 
conditions been favourable or 
unfavourable 

To what extent national and 
international affairs have 
effected sales 

An estimation of genera! 
trading conditions during the 
forthcoming Budget period 
The Sales Forecast must be re- 


garded as the most important 
part of the Budget for upon it 
depends the estimation of figures 


relation to expenditure on 


story materials, plant, adminis 
ration and cash requirements 
Sales analysis and market re 
search are vitally essential in 
sweurate budgeting as market re 
search serves to show the poten 
41 demand and an analysis of 
sales denotes the extent to which 
the demand has been attained 
The primary factor is the volume 
of sales which have been achieved 
during the previous Budget 
period and it is customary to 
budget for an increase in sales 
during the next Budget period, 
provided market research indi 
cates it is advisable to do so 


By adopting the sales quota 


system, sales by products and 
terrmitorially can © analysed 
Quotas can be made to serve 
several purposes i.e. for indivi 
dual or groups of products; for 
individual salesmen or for terri 
tories. Sales quotas can also be 
used as a@ measuring rod for com 
paring actual sales with potential 
sales and act as an incentive to 
attain the quotas fixed 


In estimating the various items 


of expenditure, the following 
should be taken into considera 
tion: Sales Expenses—sales office 
salaries; salaries and commission 
of the outside selling staff includ 
ing hotel expenses, car allow 
ance, rail fares; packing and 
transport (which can cither be an 
expense against sales, a factory 
on cost or a general expense); 
warehouse storage relating to 
rent and other charges in the case 


despatched, motor vehicle depre 
ciation including salesmen’s cars, 


packing and transport 
cluded in the above headings 

Compilation of the above items 
can be arrived at by taking the 
previous Budget period and such 


decreased accordmg 
special circumstances 


Advertising expenses 
These depend on the form of 


vertising programme and whether 
adopted in the pre- 
vious Budget has pro 


be debited against this heading 
advertising office salaries (if the 
advertising; railway 
display space (payment 


(salaries and expenses of window 
samples (distribution to 
the trade and public) 


exceed a given figure 


headings gives the « 
of operating expenses, which de 


interest On investme 


commission paid; loss on sale of 
securities; rent lost through idle 
space sboratory eXpense, fe- 
search expense, depreciation (idle 
equipment) royaities, Moving ¢x- 
pense; pensions, staff cafeteria, 
canteens, sports and social clubs; 
reserve for contingencies; mus 
ec aneous 

Ihe production department 
should submit its figures relating 
to factory cost and expense; the 
advertising department regarding 
advertising expense and the sales 
department as to sales expense 
Office and general expenses are 
usually prepared by the accounts 
department, who also deal with 
taxes and jtems not dealt with 
elsewhere. The co-ordination of 
the various sections is carned out 
by the accounts department, who 
submit the draft Budget to the 
Board of Directors. It js usual 
10 break down the Budget figures 
into months facilitating compari- 
sons and rendering = revision 
casicr 

Every item of income and ex 
penditure must be allocated to 
the appropriate sub-section in the 
Budget Totals should be taken 
each month of these sub-sections 
ind recorded against the Budget 
item for each sub-section 


Each month a comparison 
should be made of the actual in 
come and expenditure under each 
item and compared with the Bud 
get figures. If there is a marked 
variation between the two figures, 
investigation should be made to 
ascertain the reason 


Quarterly check 


At the end of each quarter 
ery item should be investigated 
a view to possible revision 
especially if adverse or favour- 
ible circumstances have arisen 
which affect either the income or 
expenditure items It may be 
that production costs have risen 
owing to increase in the price of 
raw materials or other causes, 
which would necessitate an ad 
justment of the production figure 
originally allocated, otherwise the 
Budget figures would be dislo 
cated. To provide for such con- 
tingencies and any similar cases 
which may arise, a Budget Re 
serve should be incorporated in 
the Budget. On the other hand. 
if, for reasons of necessity or 
policy, a saving has been made 
under any Budget heading, such 
saving should be transferred to 
the Budget Reserve 
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tions (space and erection of ' 
pd stand); motion and sound = 
tures noveilies, premiums, Tee 
. gilts, coupons; trade contests | Cid? 
(window display competitions); 
trade bonuses (when annual sales 
EE | demonstra 
tons; co-operative advertising 4 
with customers; miscellaneous 
Other expenses to be taken ’ 
7 into consideration include office 
and general expenses, rent, rates 
‘ 
A and taxes ¥ 
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po a Po 
e ducted fro <¢ Sales Forecast, 
a gives the Operating Profit. Other 
: items kept separate from the 
; operating figures may include 
ne ee) ts. bad debis 
recovered; commissions earned; 
royalties; rents received: divi- 
dends; miscellancous, all of 
+ which are credit items 
= On the debit side are: interest 
a paid on debentures: bad debts; 
amortization (patents, goodwill); 
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cien milliones de clientes 


A hundred million customers . . . 
101,000,000 Spanish-speaking citi- 
zens of the republics of Latin 
America. Here is a great export 
market. The problem is how best 
to reach it. And the answer? 

In any community there is always 
an influential minority whose views 
help tO shape the trade, financial 
and cultural policies of their 
governments. These are the people 
who make trends, who lead opinion, 


These are the pe ople w ho will read 


the new Spanish language edition of 


LIFE which starts publication next 
January. With an initial circulation 
of between 100,000 and 150,000, 
and an expected pass-on readership 
of five to ten persons per copy, LIFE 
Spanish language edition will! help 
to provide the most responsible and 


ee 7 


forward-looking 
elements of Latin 

America with a 
better understanding 
of people, places and 
events throughout 
the world—a clearer 
interpretation of new views and 
ideas, new inventions and products. 
To the exporter, Latin America 


offers a huge potential market of a 


LONDON: 4 Dean Street, London, WI! 
PARIS. 26 Rue de la Pépiniére, Paris, Be 
BAD GODESBERG: Koe!nerstrasse 7! 


ZURICH: Mythenquai 24 
TOKYO: Mei: Seika Building 


B Kyobashi 2-Chome. Chuo-Ku, Tokyo 
NEW YORK: Time & Life Building, Rockefeller Center. NY 2) 


E 


INTERNATIONAL 


hundred million customers. But 
those hundred millions can best be 
reached, in the first instance, 
through the educated minority. 
Competition is keen and growing 
keener. Make your name and 
reputation known by booking 
space in Lire Spanish language 
edition. Enquiries to: LIFE 
International, at one of the offices 
listed below. 
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( NF of the unhappiest fate 
that befall a 
work for 


py writer 
to be made t as client 
whe ww ashamed -or at at 
rate far of the 
bususess he is in or the pri 
ducts that he sell 

Sun cium 


from proud 


men wihk od the 
new Nusinetse 

y Their 
stuff 


capens ve 
ght themse! 
met ruc 


pe 


e the 
ae tre ing as he is to live on the 


moral earnings of his business 
More than once I have had to 
spend less thought and energy on 
idvertising a client's products 
tian on persuading him that his 
ivatory cleaners, deodorants ox 
enture powdersware socially valu 


- ; ible, and pfui! to any snobbish 
Rev 1eWw ot trends who look down = their 
Advertising 


ses at him 
by 


But what is even more distress 
‘ry ‘rye ‘ 
COPY TASTER 


inpieasant partl 


ig is the menta! block that such 
client usually creates. For days 
ind even weeks after first meet 
ing him it is fantastically difficult 
i write any copy at all for his 
ods, because the moment you 
hegin to be enthusiastic you have 
a vision of his cynical and deflat 
ig appraisal of what he would 
call “the blurb” or “guff.’ 
On the other hand, what a joy 
always is to meet the man who 


MESSENGER 
The County Paper of Kent 


MEAD OFFICE . . MAIDSTONE 


LONOON - 60 FLEET STREET 


with 
nan so 


iS positively bubbling over 
pride in his product 
cnthusiast that m 
praise would 
extravagant 
Meller Mousetray ¢ 
will surely beat 
door All he 
hasten the inevit 
A lot of people sughed at 
this advertisemer from the 
Drapers Record { Associated 
Mills Products, and Solomon in 
all his glory was 
arrayed as colourfu 
three characters 
Relieve it or not, the 
ing jacket (with purple 
und trousers (bottle green), the 
curtains (mulberry c ur) and 
the dowble bed cover (royal blue) 
and probably the carpet are all 
of corduroy as we!! as the strips 
he young 


world 
pathway to his 
to do is 


facings) 


m many cojours that " 
woman is clasping her chest 
Even her wedding ring. if she 
had one, would sy be of 
corduroy, and of course the 
dream child floating in the air is 
1 corduroy kid & isa weird 
ind wonderful 
It is funny urse, and 
monumentally ugly. but is it 
wholly to be condemned? Three 
people, all unknown to each 
have been sufficiently 

struck to tear out the page and 
post if to me, so is attention- 
value or impact must have been 
extraordinary high And it has 
the one quality that | value 
above almost all others in an 
advertisement nding (almost 


other 


aseorrns wee 
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A PRIDE OF CLIENTS 


\terally blinding) enthusiasm 
Nobody looking at this could fail 
to see that the advertiser himself 
bad almost fanatical) faith in his 
product, and such enthusiasm is 
infectious. Wouldn't you enjoy 
working for such a zealot and 
guiding his fooisteps in the way 
they should go It would be a 
siruggle to temper such enthu- 
siasm with taste, but it would be 
wonderful fun while it lasted. In 
case you want a copy of the ad- 
vertisement to heep in your curio 
cabinet, the date of the issue was 
August 16. In full colour it has 
to be seen to be believed, and I 
wouldn't have missed it for 
worlds 
* > 

TALKING OF TASTE, a friend 
who had a baby some months 
ago and received the usual bom- 
bardment from the direct mail 
advertisers has sent me an extra- 
ordinary communication from the 
makers of Coro-shave. It begins 
“Congratulations on the birth of 
your son! You'll be pretty busy 
now of course. Well, we'd like 
tu help—so here's a tube of 
Coro-shave. That'll save time in 
the mornings This time-table 
may be useful when planning the 
day's routine.” 

The time-table has its 
able quota of little jokes about 
nappies, rubber drawers and 
burps, but the author's touch is 
so light that even these are bear- 
able, and the whole letter js really 
quite disarming. Even the end 
is unforced and amusing: “PS 


inevit 


ene ome renee ners 


+2. SANE now, eA Nc resent ‘ 


4 lot of people have 


of course 


laughed at this advertisement. . . 
and monumentally ugly, but is it wholly to be condemned’ 


It is funny 
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BUSINESS 


is read by 


the men responsible 


for making their business 


A.B.C. (Jan.-June 1952) 
12,533 copies monthly 


The Journal of Management in Industry 


APPLY FOR NEW (JULY Ist) RATE CARD FROM ‘BUSINESS ° 
180 FLEET ST., E.C.4. TELEPHONE CHANCERY 8844 (15 LINES) 


397 ADVERTISER'S WEEKLY 
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The 


| 


for over 67 years has offered advertisers 
100°, woman's appeal—and today, at 
8d. a copy, the latest 
A BC 


FIGURE 71,144 


is only a guide to copies sold—the hand- 
on-circulation easily trebles this figure! 


Women of ati aGes know and appreciate the value 
of the Editorial contents, Correspondence Columns AND 
of course the CLASSIFIED ADVERTISEMENTS (which 
appear every week and are entirely UNSOLICITED), 
and from the experience of many NATIONAL ADVERTISERS 
} this keen interest is extended to the DISPLAYED 
ADVERTISING columns—so if YOUR PRODUCT is related to: 


FASHION » COOKERY 
HEALTH & BEAUTY 
FURNISHING +» TRAVEL 
LITERATURE 
THEATRE - GARDENING 
and CHILDREN 


Your Advertisement should definitely appear in 


The 


a 


Specimen copy, advertisement rates and any other information 
required will be supplied upon application to: 


MISS G. E. CARELESS, Advertisement Manager, 
THE LADY LTD., 19-40 BEDPORD ST., LONDON, W.C.2. TEM. 8705/¢/7. 
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Review of Advertising by Copytaster—continued 


face cally suppose that 


bad ! baby's i that's wer 40 per cent of 
omet} baby ociate gold-mine of a space with 
whe j t no tur of a chessboard 


the attention or aro 
susness of any 
on of Radio Time 
readers, or that 


° thin seat £ » of itlior an 
must equ volved and tortuous refere 
r if ) rr the moves in the game 
) f vertisin make the copy more easy ¢ 


charming, memorable 
or persuasive? I don't kn: 
hand the percentage of co 


The Astral Arts Group of Associate 
Companies offer a complete service 
for the design and production 

of modern Sales Promotion material. 


Astral ork 
Arts Group Ltd 


And look what you pet 
Centralised planning, visualising and copy writing 
together with over 5) leading designers there pea : 
and artists are at your service for creating pereuasion inet ; TELEWSION AND RADIO 
selling publicity. A complete blockmaking, ae oo ce Orenative $0 1eTIOS GvERT whens 
paper and print service ensures 
co-ordination between design and production. 


MERCURY DISPLAYS LTD 
solemnity t's ette readers chess most a synonym 


Design and construction for Display and Exhibition ind a sample father for slowness and tedium, which 
Dealer servicing and storave. are the very last things one would 
Chlorophy!! continues to be the wae 80 ae - evens 
ATLAS PHOTOGRAPHY LTD nspiration of the poets in adver ante 
: tising. Latest effort heard is this 
Monochrome and Colour photography. And then my heart with 
Quality printing and siant enlargements chlorophylls, 
And dances with the daffodils. 
ANVIL PRESS LTD 


z whose address we can find in the 
> hing { , 

Editorial and Publish t Technical s and despatches 

and Prestige Brochures lum t better be pretty ‘ 


) ners who both read the 
- mes and understand even 
simply ture anyt ‘ the elements of chess, but it can't 
4 planning conf r ay + very high To all other 
a 


City of London 
advertising and 
selling courses 


mses in) advertising, in pre 

so that paration for the Advertising Ass 
to their ciation examinations, and im sales 

friends ” . hap management, in preparation for 
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. Sales Manager 
ne ‘ hat th further 
pened like that, wi irther dis Xaminations, are in 


cussions about 0 coverage, the vening classes of th 
so forth forthcoming session of the City of 

this firm's London College 
by one clude i the fou 
nan with a bit of air. and no < r t advertising course 
, interference from anyone —_= ‘ tising administration 

If our Organisation can assist you, * * 

. repr 
please contact Group Director, W. Warner Am I BEING quite outrageously t copywriting, direct wal 
dumb about this Defiant Radio jnarket" research, advertising law 
advertisement? It occupied $4 in impaign planning 
x 4 in. on a Rad Times pro Those in the various sections of 
ane ai ramme page-—and you know sules management course include 
248 VAUXHALL BRIDGE ROAD, LONDON SWI what that costs economic aspects of industry and 
VICTORIA 5303 (6 LINES) eoeneny Soaps thet — gay yt 

as appa ngly tur . ' if ¥ i c narketing 
ons na f Chink it 3 . t cla contro principles and 
of salesmanship sales 


ASTRAL ARTS GROUP LTD 
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Hurling-em 
at Hurlingham 


But what it stands 
Match for N.A.B.S. at 
Bridge 


Strange heading isn’t it? 
‘Two Freds” 
rham (2 


District 


going to be played 


Hurlir minutes from Putney 


Station Line) where good cricket is 


and will it is hoped, thanks 
to the support of all 
bh 


the chaps in the advertising 
wd for N.A.B.S. 


isiness, be an all time rec 


Details ° 
10th Sc ptermibs 
ricket 11 o'¢ 
ricnds th 
Fre 


6M 


iMrance 


Auction 


Please all turn up! 


1.R.A.M. 


International Representation of Advertising Media Ltd. 


40/2 WILLIAM IV ST., LONDON, W.C.2 


FOR BEST MEDIA IN EUROPE 
PHONE: TEM. 3272 


REPRESENTATIONS 


BELGIUM Le Soir, Le Soir IMustre, Het Laatste 
Nicuws and others 

Le Figaro, Album Figaro, Le Monde 
and 200 others 


Die Welt, Stuttgarter Zeitung 


FRANCE 


GERMANY 


ITALY Corriere Della Sera 


LUXEMBERG Luxemburger Wort 


SWITZERLAND Die Weltwoche, Auto, Annabelle 


(Fashion) and others 


TAKE ADVANTAGE 


PRINTING DESIGN AND LAYOUT 


THIS FREE OFFER 


FOURTH 
EDITION 


BY VINCENT STEER with A FOREWORD BY BEATRICE L. WARDE 


ry urs Book is for advertising men. It has all the 
| answers to the questions you are likely to be 
asked on layout, typography, process work, paper, 
colour and the various forms of press or direct-by- 
mail advertising. So if you are going in for the A.A. or 
1.1.P.A. Diplomas, you need this book to supplement 
your lectures. And you ean get it for as little as 2s. 6d. 


a week, Once you have got it by your side it will be 
your lifelong friend. Sir Francis Meynell says “J 
have read many books on the subject, and once even 
wrote one myself. I make no exception when I say that 
Mr. 
the dotted line now and get the book for a week's free 


Steer’s seems miles the best.” Sign your name on 


reading and be yourlown judge. 


HERE IS THE IMPRESSIVE LIST OF CONTENTS 


DesSIGN and Layout in PRINTING LeTTerRiInG for Layouts 


On CHOOSING the RiGut PAPER. 


TRAINING the MIND fo VISUALISE 
The Limevicut of the Layout 
DEVELOPMENT of CALLIGRAPHY. 
The Romance of Type DesiGn 
PRINCIPLES of TYPE SELECTION 


Historic Stytes of ORNAMENTS. 
Decorative Use of Printer’s RULES. 
Type and Copy CALCULATIONS. 

The Detaics of Fine Typoorapny. 
DRAMATISING the ADVERTISER'S MESSAGE 


48 Entirely Revised Type CALCULATION CHARTS for MONOTYPE, 
INTERNATIONAL PARADE of 500 of the Worup’s LEADING Type Faces. 


COMPREHENSIVE 


The Tecunique of PrcroriaL PRESENTATION. 
How to use COLOUR in TYPOGRAPHY. 

Scope of the Book TYPOGRAPHER. 

The Work of the COMMERCIAL TYPOGRAPHER. 
INVALUABLE TYPE SELECTION CHART. 
Linotyre and INTERTYPE. 

INDEX of nearly 1,000 REFERENCES. 
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FREE 
EXAMINATION 
FORM 


Te VIRTUR & ©O. LTD., AW 
‘ 
' 


' 
4 NAME 


' 
« ADDRESS 
‘ 


Please send me PRINTING DESIGN AND LAYOUT, 
s send you 10/- deposit and 4 further monthly payments of 10/- 


Dept.. 53 Upper Parliament Sireet, Nettingham 
in 1 volume. I will return it in one week or 
(cash price 47/6). 


OCCUPATION 
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WE AIM TO SERVE YOU 


We are manufacturers of leather goods, including the TIMELY 
range of Pocket, Wallet, and Desk Diaries, but wha’ever your 
requirements in the way of GOODWILL GIFTS we can assist you. 

Here is one of our : 
MANY EXCLUSIVE LINES 


MO © rey 


__,, — 


The 
TIMELY 
PERPETUAL 
CALENDAR 


YOU NEED our Illustrated Catalogue, and it is yours for the asking, 
as is any assistance we can give you. You will find us at— 


TIMELY WORKS HIGH STREET KINGSTON-ON-THAMES 


Telephone KINgston 9428 & 7462 Telegrams & Cables: Utiladic Kingston 


SCULTHORP SAWYER LTD 


Sudderick & Co., Ltd. 


LADDERSTOP Manufacturers of : 


BRITAIN’S FOREMOST | rita PUBLICITY BOOKLETS 
SUPPLIERS OF . ee 


ADVERT. 


When recipients say 
“ That’s Useful ”” 
“* THAT’S HANDY”’ 


We. and our staff, know the work 


A few of our lines 
LADDERSTOP MATCHES for stk 
and nyk stockings 

MOTH MATCHES for clorhes and 
arpet tectio 


STYPTIC MATCHES cach t one 
clean astringent 


AN ALL-PRICE 
SELECTION 


18-21 CHARTERHOUSE SQUARE, LONDON, E.C.! + 
Phones: CLErkenwell 7110 & 219! From 60- per |,000 


EYE GLASS MATCHES | ences kept 
at 100 


SUDDERICK & €@O.-» L.te. 
25-27 Sefton Road, Walton, Liverpool, 9% 
Established 1928 
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ADVERTISING GIFTS AND NOVELTIES | 
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M. W. JUDE, publicity manager, British Industrial Plastics Ltd., suggests some 


IDEAS FOR CORONATION 
AND AFTER 


YEAR 


VENTS such as a Corona- 

4 tion can scarcely be said 
to have stimulated, in the past, 
any pangs of conscience in 
British commerce regarding the 
design of souvenirs. In the case 
of the forthcoming ceremony, 
however, at least one source ol 
cheap and nasty trivia has been 
eliminated by the ban on the 
importation of foreign-made 
souvenirs 

This places the onus full-square 
upon the British manufacturer 
And one industry which w 
tainly bear a proportion of 
responsibility ts the plastics 
dustry, so suited as it is for the 
mass production of comparatively 
mexpensive articles 


Design often 
imposed on moulder 


The responsibility is, however, 
a jomt one For most plastics 
products are made to order and 
the design is often imposed upon 
the moulder by his customer 
One reason for failures that have 
occurred is the general lack of 
knowledge outside the plastics 
ndustry of the fundamental prin 
ciples of moulding, the properties 
of the different moulding 
materials and the most suitable 
methods of decorating moulded 
articles. For users of Coronation 
novelties it may be useful to fill 
in some of the details as to 
decorative processes, and to sug- 
gest items for which the material 
in one form or another may be 
suitable 

The first point which emerges 
is the comparative lack of enter 
prise on the part of manufacturers 
who regard such events as short 
term mone y-spinners What 
better conditions could exist for 
the launching of entirely new 
products of permanent value? 
Particularly does this apply to 
plastics mouldings. for the 
decoration can readily be altered 
by adjustment to the mould or the 
decorating process. Furthermore, 
t is good business to des gnona 
long-term basis. A plastics mould 
$s a costly ‘tem with a long life 
why use it for a single season and 


then discard its production poten- 
tial, reverting 10 a “normal” out 
of-date article’? One way plastics 
articles could be perpetuated 
would be by way of provision of 
a smal! recess to carry an em 
bossed metal or foil emblem 
which could be varied at will 
Alternatively, the moulding itself 
could be directly embossed or 
engraved by incorporation in the 
mould of a loose piece which 
could be replaced by one of a 
new design as and when required, 
Such possibilities might well re 
pay careful consideration 


Two categories of 
decorative processes 


The main decorative processes 
as applied to plastics fall into two 
distinc! categories, there are those 
decorations which are formed or 
applied during the moulding pro 
cess and those applied as after- 
decoration to the moulded piece 

In the former category come, 
first and foremost, engraving and 
embossing. In the case of engrav- 
ing, the engraved design, how- 
ever, does have to be filled with 
the appropriate colour as an after 
process usually applied 
by spraying and wiping-off. These 
are essentially economical pro- 
cesses and the sharp lines of an 
engraved design can be used to 


this 1s 


produce many pleasing. dignified 
cflects 

The other process which 1s part 
and parcel of the moulding pro 
cedure, 1s what 1s generally known 
as the “underglaze” Basis 
of this type of decoration ts the 
use of membrane bearing the de 
sign in an intermediate stage. This 
is put into the mould with the 
moulding material, the chemicals 
and dyes being transformed to 
the final colours during the 
cure.” Designs reproduced by this 
method have the virtue of unusual 
permanence, since they are below 
the surface The process could 
prove ideal for the decoration of 
plates, trays and similar tems 
where price considerations are 
not unduly stringent 


process 


Silk screening 
most practical 


For after-decoration on the 
surface. there is no doubt that 
printing--and particularly silk 
screen = printing—tepresents the 
most practical and a very econ 
omical method. Almost any shape 
can be decorated by silk screen 
with excellent results. but the 
printer should have had experi 
ence of printing on plastics 
Offset-litho will also revroduce 
excellently in a number of 
colours, but this process has 


Prastics goods will be extensively used for 
both business gifts and premium offers during 
Coronation Year. With a little planning, suggests 
the author, expensive moulds can easily be 


re-used later. 


He describes how the various 


decorating processes work and throws out some 
suggestions for premiums and gifts which might 
be used by the makers of some heavily adver- 


tised consumer products. 


The opportunities 


for running successful promotions based on 

such novelties are extensive, and these ideas 

may well be suitable for adaptation to many 
advertisers’ own needs. 


Os NER are 


limitations, the most serious of 
which is that few, if any, machines 
exist in this country which can 
print a tubular article in excess of 
34 in. to 4 in, diameter. Neverthe 
less. the clarity of detail and in 
dividual quality of offset print- 
ing may well appeal and the pro- 
cess is ideally suited for decorat- 
ing small mouldings 

There are, of course, many 
other decorative processes, of 
which two-the application of 
transfers and hot-stamping—are. 
perhaps, the most widely used 
The advantage of the former is 
that it is easily applicable to pro- 
ducts made from any material 
and a good degree of permanence 
is claimed for it. Hot-stamping. 
on the other hand, will almost 
certainly provide better results 
with the least trouble when ap- 
plied to thermoplastic materials. 
Other more specialised processes 
are spraying with masks, metal 
plating and two-colour injection 
moulding 


Ideas for 
the Coronation 


Having briefly outlined the 
main decorative processes, here 
are some ideas as to how they 
might be capitalised, cither on a 
long-term or short-term basis: 

Tray with underglaze decora- 
tion and/or set of engraved, em- 
bossed or  printe beakers. 
Premium offer for beverage 
manufacturer 

Child's Coronation mug with 
printed or transfer design. 
Premium offer for beverage 
manufacturer 

Child's dish with underglaze 
decoration and/or moulded spoon 
with embossed Coronation sym- 
bol. Premium offer for cereal 
manufacturer. 

Moulded cocktail sticks with 
embossed Coronation: design. 
Premium offer or advertising gift 
for distillers or wine merchants 

Satice bottle holder bearing 
printed or engraved Coronation 
design. Premium offer by sauce 
manufacturer, 

Combined inkwell and ashtray 
Either in a variety of colours for 
ink manufacturer; or made ito 
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Seldom an advertising gift so clever, 
arresting, as the 
ROBOT CALENDAR 


Just one press of one stud changes the 
day and the date and, when necessary, the 


useful and permanent, 


month too. 


Details and quantity prices of this and 
other novel gifts from:— 


FRANCIS HOLLINGS & CO. LTD. 
101 New Oxford Street, London, W.C.1 


Artist's 
all-leather 
portfolio 


Specially designed for 
Advertising profession, 


the 
this 
beautifully made leather 
portfolio not only offers 
complete protection for art- 
work up to 18° « 234" but 
looks infinitely more business like than a cardboard wallet or a 
brown paper parcel! Made in selected grained leather (brown) with 
a 2}° gusset and strong leather handle, it is available 
direct from the makers at 77 6 post free, under 
money-back guarantee of satistaction 
er sizes ia” single _ 
ases to match, with 
ible at £2 each, post free 


UNICORN LEATHER CO. LTD. (Dept. A.W.2) Woodhill Works, Bury, Lancs. 


vee G. F. KRUSE 


owrry enection REMOvVATION LTD. 


57 SPRING STREET Ww. 2. 
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However, the possibilities remain 
innumerable and there is scarcely 
a trade that could not find a 
plastics application e:ther in the 
form of a premium offer, pack 
age, advertising gift, or souvenir 
novelty. Although by their nature 
allied to specific trades or 
businesses, most of these items 
would nevertheless appear to be 
acceptable to consumers no 
matter by whom they were 


offered 


Get help of 

Specialists 

Finally, plastics moulding 1s a 
specialised business and the in 
tending purchaser would be wel! 
advised to seck the full co 
operation of a spectlist from 
the design stage onwards This 
does not necessarily imply exces 
sive fees. or even any fees at all 
Some of the larger material manu 
facturers offer excellent design 
and technical services without 
charge, and will readily assist the 
job through in the closest col 
laboration with the advertiser 
and his moulder 


closely 


FOUR- COLOUR PRINTED FABRICS 
AS ‘CIGARETTE CARDS’ 


PLASTICS, leather and 

metals are well accepted 

materials for advertising gifts 

and novelties \ more novel 

material, and one which lends 

itself admirably to this applhi- 
cation, is fabric 

Payne & Sons Ltd. have 

folder featur 

advertising 

which is 


s a bookmark in 
n or satin printed in 
s suggested 
reproductions 
would make 
together with 

and mes- 


pop 
ip to four colours, It 
that calendars of 
ff famous pictures 
subjects 


rm has also produced 

number of miniature prints 
on white 
covered in 
ms and ships 
Payne's suggest that 
nts could be tied up with 
4 COMPetition or inserted—cigar 
ette card fashion packs 
* * * 

ADVERTISING NOVELTY 
has caught on well d 
few months is the advertising 
garette, a hand-made product 
carrying the donor's name. A firm 
which has been ng a success 
of this kind of is J. Tovy 
& Son Ltd. who also introduced 
coloured ¢ rettes recently 
This firm was started by 
Tovy on his £150 demobilisation 
gratuity. Now, seven vears later 
he has up to a dozen skilled 
workers making vy brands of 
g irettes and 
Dunlop Rubber 
is. Sheffield Twist 
Express Lift Co.. and 


again in four yours 


satin. Subjects 

clude flags of all nat 
of the world 
hese pr 


which 
ring the last 


maak 


product 


Jack 


India Tyre & Rubber Co., as well 
as a number of stage and screen 
personalities 

* * * 

FIVE RULES POR premium users 
propounded recently by a writer 
in Printers’ Ink 

1. Be original and 
in choice of premium 

2. Test, for (a) pulling power; 
(b) copy points about it: (c) 
consumer satisfaction 

3. Know the arithmetic of 
the promotion: I need not 
necessarily be self-liquidating 

4. Never sacrifice copy in 
advertisements 

5S. Promote the promotion 

* * * 

INTERESTING DUAL-function gift 
produced by Optica! Laboratories 
Ltd. consists of a pair of a 
squares made of  transparen 
plastic. Into each is cemented a 
magnifying lense of optically 
ground glass 

This kind of sree 
ment for use by technicians 
below executive level is becom 
ing a common part of gift ranges 

So, of course, are gadgets of all! 
kinds A good example is a 
paper stapler which looks like 
and is the same size as—a 
fountain pen 

* * * 

Rereririon of gifts like 
repetition of advertising messages 
can build considerable goodwill 
That has been the experience of 
Alabaster, Passmore & Sons Ltd 
the colour printers For some 
years they have sent out cartons 
of book matches (produced by 
Bryant & May) which recipients 
are glad to keep in a desk drawer 

they are also glad to have their 
stocks replenished! 


nventive 


tlised equip 
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ADVERTISING GIFTS AND NOVELTIES This Supremely Useful Advertising Gift 
Will be Seen and Used All Through the Year 


Plans for Christmas giving 
must be settled soon 


HILE many advertisers are pre-occupied with Coronation cam- 
paigns, others have not yet completed their olans for Christmas. 
The range of gifts available is vast, since it is not limited by the cost 
per unit as premium offers are. If the customer is big enough he is 
worth a goodwill gift that is really individual anything from Dresden 
china to a television set. 

more generally it is advisable to 
take advantage of the ranges put 
out by the producers of advertis- 
ing gifts. Some of these products 
are illustrated here to give an in- 
dication of the wide range 
covered. Order books for pre- 
Christmas delivery are closing 
soon, however, and plans will 
have to be settled promptly. 


-_— 


¥ a aetnseereainenaes eet 
. Fa 


The most important factor supremely useful, remarkably 
governing the choice of an ad- = effective and inexpensive, it is the 
vertising gift is to ensure that it most referred to item of desk 
stays permanently on the Man- equipment, keeping your name 
Th ket index for ad- aging Director's desk—not rele- nd services rominently dis- 

se VEE pOCus . f gated to the General Office after ® ervices =P 
dresses and telephone numbers a few days’ use. The System Desk played before your customers 


e 


= above, is intended to save fyiary is the ideal device, throughout the entire year. 
») recipients the trouble of transfer- 
ring such information from one WITHOUT OBLIGATION 
Si diary to another cach year. It is 
a line of Gale Melville Ltd. Write to-day for leaflet and quotation to: 


introduced this year 


SHAW PUBLISHING CO., LTD., 180 Fleet Street, E.C.4, 


Radel 


ADVERTISING GIFTS 


We cater for gifts in all 
price categories, for all 
Trades and all occasions 
Atk for Mustrated cata- 
logue AW!4 showing 


Dignified and use- 

ful piece for the * 

executives desk, a 

paper-knife and 

scissors set carried 

by Anglo Fancy 
Products Lid 


* 


On the cigarette 
case (right) made 
by Metal Box Co 
for the Lockheed 
Hydraulic Brake 
Co. an effect of 
engine turning is 
obtained by the use 
of a combination 
of silver ink and 
the polished virgin * 


metal 


XMAS 
STAFF AND 
EXHIBITIONS 


Consult 


ANGLO 
FANCY SILK SCREEN ARTS LS 


97 SHIRLEY ROAD. CROTOON 
AODOISCOMBE Bt47-8 
37 MILL LANE, LONDON, N.W6 
Tel: HAM S658 449 ~GLAd 676! 


ADVERTISING PAYS IN 


THE MANAGEMENT JOURNAL 
with over | 

000 | Colour Transparencies 

Motoring maps—with and without memo pads—are favourite gifts POSTAL SUBSCRIBERS]! en = 


for men. These two, in leather or leather cloth, are from the range of ag — bd ASSET | The Autotype Co. Ltd. Brownlow Rd 
: ARK ET, LONDON,W4 London, 
R. Sculthorpe & Co., Ltd 109 —_— = w.ls EALing 2691 
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ADVERTISEMENT PRODUCTION AND PRESENTATION 


rOsS@enean TYPES 


By VINCENT STEER, type director, Graham & Gillies Ltd. 


ve ilypographical poster : irgest supphers of poster typx the approximate dept! picas 
cldam to be found on Great Britain, publish in their f a capita HH” wn 72-p 1 Old _— nef See 
- large hoarding It has only a iM) page specrmen book of wood Sivle No. § Twels s have Poster Type of oom body 
: i] appeal and is generally af Corps a we — ove been deducted { reard, Tor Basuto a. 
: : : : a. “ed ¢ at 2 guineas) some usefu the relevant body size i the . ; 
> displayed m odd corners of the formation about the lengths of height of the ca; By ovulty Basuto Cond. +» 19) 
treet. in railway stations and various capital alphabets ying the resu the size of Basuto Elongated .. 15} 
helters, in shop windows which is tabulated here hk the poster type t ised the ap Bold Antique os. . 31 
ind on the broad shoulders of tance, the le h of the capita oximate leng t the ne can Bold Latia : 30 
andw . it 2 seldom phabet of Old Style No. $ ix calculated. It must be remem Ch h e 
; ey a. und-crowt given as 264 ems of its own body ered. however. that poster types hatswort -- 24} 
- eutde atte heine the teu Since the “em s always the are closer set than f iry types Chatsworth Cond. 184 
_ _ " juare of the body whatever the here being less space proportion Cond. Antique No.4 13 
< Yet. to mind off one c. tt ts possible to work out the itely between th t This Gus 911 
x" knowledge of typography, itt tal length of the alphabet i neans that, genera < or two “ — 21) 
~ ential to acquire the “know hes. whatever size is used xtra letters can b jueezed in Gill Bold “es 2 
J * « of designing the all-typ In the case of 12-line, multiply The range of px pes avail Gill Bold Cond. 182 
“ r B poster 6) by 12, to get the total alpha ible is naturally nited to Gill Cond. 7} 
7 in arins . ‘ . ct long h. By div ding the result the more popula faces, such Gill Extra Bold . = 
" i 26. the number of letters im the us the G fa Chats act 
aaah nN *habet, it uw possible to arrive worth Winches Bold the Gill Inlined *“° -6; 
1} " in average character width Windsor family and Old Style No Gill Light , 20} 
‘ . trom this the number of letters §. roman and italic (which js, in Old Style No. 5 a 
' ah . 1 the longest line of a double effect. a bold Caslor There are Old Style No.5 Italie 26! 
. . alars he own poster can be calculated als any nurnbe { Egyptians : 
‘ { i! oe Most lower-case alphabets are I wh Antiques ( larendons Old Style No. 6 16 
. ‘ ighly two-thirds of the length Latins. Sans Serifs “i Grot Thorncliffe No. 2 144 
‘ he | . { the capital alphabet esques. Ht is worth ing that Thorneliffle No.4 .. 22} 
, steed ” " . When poster types have their there ure no fewer than £6 varia Verona Ex. Bold .. 263 
. ' wooden Seunterparts im ordinary foundry ons in width from extra fat to om" 
: ; type it & possible to trace off dis extra condensed ange of Winchester Bold ee 
he valua ve { ay lines in 72-point and, having sms serifs supplied by Stephenson Windsor Bold and 
mina the itt ; , measured the length in picas, Blake Med. ‘ 951 
i " i ivide this length by $, which is The secret of using .poster ’ 
Gresceque 
When starting to use wood 
: ‘ ne must forger the con 4% 
: eu er cogte . == Cond $8 Cond SS Cond $5 Cont SS Cond SS Cond SS. Cond SS " ety Ty "ne “3° “ 
q mm TMARC Une B new term line Ne 3 Me | No i? Nes No 12 Ne? No 4 Not Nel? WNelS Nod NeS No le 
‘ I hve smallest size in poster 
ype is ¢ ne, which means that 
he type 1s equivalent to sis : 
: { pica (12 pt). or 72 pot Sin 
Je ne poste vie tw considerably 
NG unger than 72-poimt, for im ste 
; pes Mere are no deards io tak 164 15 14 3 124 CO  , 
+ to account The descende “ 
p. g. and vy are made larger than Cond $5. Cond 85 
he other lower-case characters Grotesque No 3) \eroteaqee No 4 Grotesque Bo M8 Grotesque No 18 = Grotesque No % Ne 16 No 4 
; and the difference in line depth is 
nade up by inserting furniturc 
(uher sizes are & 10, 12, 14, Ve 
18, 20. 24 and WM) line Large 
yes are cut » special ord ! 
oe find the depth in inches you divid 
2 by 6 u 24 22 ist lot 142 14 ' 
; Because they are so large 
a not possible | have referen 
4 ilphahets of te tvn The 26 variations in character width of the range of Plain Grotesques and Sans Serifs made by Stephenson 
e: Stephenson Blake. who are Blake. The width given under each letter is the width of the capitals A to Z in ems of their own body. ; 
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Brilliance DISPLAYS € 
which 


compels » DECORATIONS 
attention 


Since 1766, Reeves have 
studied the needs of 
artists, and by avoiding 
the use of inferior sub- 
stitutes have main- 
tained the quality of 
their colours at a high 
level. With Reeves’ 
Designers’ Colours you 
can give your work that 
extra brilliance so vital 


steee cousrenciens 


We have just completed this display for Hh omthe 
of our Decoretron Hire Deperumem ot 108, Old Kent Rood, 5.£./ 


THEIR BEST T may not be commonly known that we at Lee 

are only a part of the John Edgington family, 
for we seldom refer to our related departments 
at other premises as their activities do not 
normally affect users of displays and exhibitions. 


In view of the display potentialities of next year’s 
Coronation, however, we feel we should tell you 
about our associated Decoration Hire Service. In 
addition to erecting decoration schemes to add to 
the splendour of the Coronation, they will be in a 
position to advise us and our clients about 
decorations for display purposes. By working in 
close co-operation with them and by drawing on 
their unrivalled experience and varied stocks, we 
can provide a combined service of contemporary 
display and decoration for those of our clients 
who wish to give their stands and windows a 
Coronation look. 


48,000 of these display units were produced by automatic 


a 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
flat for packing. 


ecairo 


1 ee Oe Ce eee * LEE GREEN 4567 
décor ADVERTISING | LD ROAD - LEE HIGH ROAD + LONDON «: S€E1I3 


46 BROADMEAD BRISTOL | - TELEPHONE 26817-20460 
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ADVERTISERS 


A New 


WEEKLY 


Ouick SERVICE | 


Iwo qecetial to every aor of Multliah and Rotaprint Machines 
ae Rape reliatie service and (2) comsistent tugh quality, Both are 
iheatures of bastoees upon which The Strand Lithograph Co heave 
built up customer satisfaction You afe invited tw comtact the sddrew 
neiow lermieus 264! bere you will receive courteous and mmmediate 
eheauen 

“ALLAN” SERVICE 
Many ooorm fied ‘he Serend comprehensive service jovaluatlc 


Smpty sepoty (he 


ee 


nee 
we Geiehed plate ree 


ata then the Company handles the job trom 
‘or your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 
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SAMUE 


53, VICTORIA ST. SW 
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Artists 


36 
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F 
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&CO.LTD. 


sOSSOP 


LIMITED 


CARTER LANE 


Telephone Terminus 269! (4 lines) 
“Tathbone 14) 


thart BAIL 
/ 


towel) 


L JONES 


The artist, like the pianist, brings th 
enificance of his personal touch to a 
s work, How necemary therefore that 

pen be uece should b&b respomive | 

‘ hie modds and capremions—-<iiliott's 

drawing pen are made ke that—but 
on. every aftht Knows the and wees 
“em 42 eave 

20 ~~ we 


Drawing ‘i 


JOSEPH GILLOTT AND SONS LTO 


Grepem Street. Bereiaghem, | 


igents 
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Poster ty pes contunued 


ypes mw to pacer in tightly 
dopting the j taDiet 
form of display, allernaling the 
lunes from red to Black add to 
he contrast 

Wooden rules and Jers are 
available for poster work and can 
be effective if used disc ly 

It ws seldom advisabic allow 
for margins of € in one 
neh mund 1 joubie-crown 
poster, for the max width is 
needed 10 get lines Generally 
s margin of half-aninch, the 
umimum width for the “gripper 
cdgc is sufficient 

An unusual type t available 
nu the poster range, can easily be 
cut in lino. Heavy quality brown 
linoleum is bes The letters 
should be sced n paper 
blacked and transferred to the 
lino. A stencil koile can then cut 
round the outline f the letters 
© the full depth of the lino, which 
should first be glued to a wooden 
mount of the apy ximate size 
and of a thickness that will make 
up the correct height to paper 
0-918 in. or the height of a 
shilling 

Simple illustrations and devices 
can also be cut in lino, some 
typographers prefer: a safety 


razor blade of the ngid type to a 
stencil knife 

The most suitable paper for 
poster printing is Mill Glazed 
This has a smooth surface on 
one side which has excellent 
printing qualities and a rough 
surface on the side which 
is ideal from the  bill-poster’s 
port of view 

Generally a double-crown 
poster should be so designed 
that it is in focus with the reader's 
eve at a distance of 6 feet. The 
main headlines will. of course, be 


reverse 
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comfortably 
distance 

Chowe of fat-face or condensed 
types will depend largely upon 
the copy There is, however. 
another consideration Anyone 
who has driven a motor car will 
have noticed when approaching 
the word “Stop” painted on the 
road surface, how the tall, con- 
densed letters grow squat when 
the car is almost on top of them 
Poster types generally, however. 
are read when the reader js pass 
ng by rather than approaching 
it a headlong speed and it fol- 
lows, therefore, that the squat 
fat face types stay longer in focus 
than tall, condensed types 

The conditions of lighting to be 
expected will affect not only the 
choiwe of typeface but also the 


legible at a greater 


colour of ink and paper. When 
white paper is used the best 
choice is black and red A 
stronger combination is black 


ink on yellow paper, which shows 
up well in artificial light and ob 
viates the need for a second 
colour. Fugitive greens and blues 
should be avoided because they 
fade quickly, When restricted to 
black only, there is still the pos- 
sibilities of mounting the poster 
on a sheet of bright red or yellow 


paper A double-crown poster 
mounted on a sheet of double 
demy would have an effective 


surround of colour 

Of late years a lot of the busi- 
ness in poster printing has gone 
to the silk-screen printer, but 
there is still plenty of life in the 
typographical poster. The chief 
reason for its decline among ad- 
vertising men is, perhaps, the lack 
of enterprise on the part of the 
printer, who has neglected to pro- 
vide the necessary type specimens 


Copywriters at 


‘shoo ting’ 
sessions ? 


QHOUI D copywriters attend 

‘shooting’ sessions at which 
are taken the illustrations that 
will form part of the ads. they 
will write? I ask this because 
for the first time in my experi- 
ence I found a copywriter in 
attendance at such a session at 
a studio into which | dropped 
last week. I was vastly in- 
terested. To what extent gene- 
rally, | wonder. are copy- 
writers consulted in pre-photo 
graphy stages of advertisement 
planning? 

It depends upon 
of course, and to 
product I asked one studio 
director for his views, and he 
said he welcomed the presence of 
the copywriter because 


the agency, 
some extent the 


“so often 


PHOTOGRAPHY IN 
ADVERTISING 


by 
JOHN HERON 


the copywriter is responsible for 
the mood that is required of the 
illustration.” 

One agency assures 
“whenever practicable” they en- 
courage their copywriters to 
attend photographic sessions 
the other hand, another photo 
graphic studio manager told me 
that he “deplores” the presence 
of al! sorts of people only vague- 
ly connected with the job in 
hand. How. he asks. can creative 
work be done with half a dozen 
putters-in-of-oars present? 

A copywriter to whom I spoke 
told me he would eagerly wel- 
come such an opportunity. Too 
often, he feels, he writes his copy 
to a given length: almost always 
he knows what the illustration is 
to be; but rarely does he see even 
an advance visual! (“it's generally 
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REG ne ae HRB enn abled 
Authenticity in illustrations 
for advertisements ‘to appear 
overseas is difficult to check. 
Variations from territory to 
territory are often very slight ; 
yet to ignore them means re- 
ducing the effectiveness of the 
campaign. 

Visualisers are now to have 
access to a models file pro- 
duced by photographer Philip 
Gotlob. This lists men and 
women of many nationalities 
all of whom live in or near 
London and all of whom are 
available for advertisers. 


left with the client until after 
I've done my stuff”). So when he 
does finally see the ultimate pro 
duct he often feels that his copy 
could have been improved had he 
had all the elements gathered 
together carly enough to have 
tailored his copy neatly to the 
rest of the ad. 

That is an extreme case. Never 
theless, should the photographer 
encourage the layout man and 
the copywriter—even the typo- 
grapher’?—to attend his session” 


* > > 


One SuNDay, recently, Philip 
Gotlob opened a national Sunday 
paper and found that he had 
taken every photograph used in 
large-space advertisements 
seven in all in that day's issue 
which he modestly claims as 
‘probably a record.” His 
speciality, he cannot deny (why 
should he?) is women, the 
lovelier the better. Oxydol, Dreft. 
Palmolive Colgate. Zam-Buk. 
Bile Beans Gotlob women 
have at times been the photo 
graphic inspiration of these and 
many other great advertising 
campaigns It is, therefore, a 
little unfa_r that this young man. 
who is kept so busy on advertis 
ing accounts of frontline impor 
tance should be tagged “the 
nudes man” on account of his 
spare-time art book activities 

Not that he really minds 
What matters, as he so delicately 
puts it, is that a sufficrent number 
of people shal] continue to think 
of him ar all 

In most restricted quarters 
Gotlob gets through a great deal 
of work in three distinct fields 
During out-of-business-hours, he 
gets together materia! for his art 
books (which work, incidentally 
has brought to him many models 
who have later “graduated” to 
advertising, and made good in 
that field), By day, he concen- 
trates on photography for adver- 
tising, to which a bulging speci- 
men book from famous accounts 
pays adequate tribute and a 
certain amount of Stage protrai 
ture Lately, he has scored a 
distinct success in a third field 
photography for overseas adver- 
tising. In this connection he has 
worked with Intam and Export 


Advertising Ltd. among other 
agencies Gotiodb has gone to 
considerable trouble to build up 
what he believes to be the only 
reference file of its kind im this 
country—a carefully indexed 
mode! file of men and women of 
many nationalities al) resident jn 
or near Greater London and 
available for advertisers wishing 
to imtroduce genuine and con 
vincing local human interest into 
advertising shots intended for 
publicising British goods in over 
seas markets This astute (if 
obvious) move is paying-off 
micely, as it deserves to do; and 
he has decided to make the file 
available to any advertiser with 
the problem of finding a suitable 
Overseas “type” for artwork 


| have never before met a 


photographer who turns out a lot 
of colour work (mostly 10 x 8& 
Ektachromes) relying entirely 
upon flashbulbs for colour light- 
ing. Yet his results 1 found on 
brows ng through many trans 
parencies, are remarkably con 
sistent and free from that harsh 
ness that OMe associates with 
black and white flash He uses 
the Photoflux PF.100, a flashbulb 
of large output primarily in 
tended for use with the “open 
flash” method 

His comments on this some 
what unusual studio colour 
technique—-“Four Philips PF.100's 
and a fill-in give me enormous 
light power for instantaneous 
work, with the great advantage 
that there is no appreciable 
variation of colour tempera 
ture r 

* * > 


I] HAVE subsequently had a 
word with Philips Electrical Ltd 
about flashbulbs for indoor 
colour work, and am advised that 
a growing number of professional 
commercial photographers are 
using the PF.100/98 yellow bulb 
for this purpose The bulb 
develops 88,000 visual lumen 
seconds with an effective flash 
duration of 40 milliseconds. and 
a ‘Kelvin colour temperature of 
3,400 The company has just 
published a comprehensive and 
useful free data folder Perfection 
in a Flash which ts well worth 
having 


ad o * 


ItroRD GALLERIES, recently 
nice tribute to Tunbridge 
in Staging an exhibition of 

the latter studio's work as a 
gesture of congratulation to Tun 
bridge upon reaching its business 
majority It seems impossible 
that there ever was a time with 
out Tunbridge advertising photo- 
graphs. One regards the house 
rather as one regards The Times 
a sort of comforting bulwark 
in the contemporary restless 
scene. Yet Tunbridge. long 
famed for their precisely lit, ex 
quisitely arranged fashion and 
industrial shots went a little gay 
as is fitting at a 21st birthday 
celebration—and shook us up a 
bit with a most interesting (1 can 
scarcely write “provocative of 
Tunbridge, can 1?) backlit nylon 
nightie shot and two nudes in the 
classical tradition 


ADVERTISER'S WEEKLY 


A.B.C, 23,213 
The 
Largest circulation 


CANINE MAGAZINE 
THE 


DOGS’ BULLETIN 


Advertising Department 
Newspaper Representations Ltd. 
231 Strand, W.C.2 
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rounoen VOL om 
to-dey the most autheritetive textile jewrnel in the world 
PENTILE MANUFACTURER 
COVERS THE WHOLE FIELD OF TEXTILE MANUFACTURE 


EMMOTT & CO LTD. 31 KING STREET WEST MANCHESTER 3 
LONDON OFFICE: 21 BEDFORD STREET w.c.2 
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ADVERTISER 


» WEEALY 


NOTABLE sreers have bee 
Sal nsendl . 


Co ind hy 104 journalists 
national and provincial pape 


representing 


Alherman, Innoxas managing 


hirector 


* * * 
vow ny ! iF GOLF is Mr. Puessler's 
played fo 


wh nan 1 ‘ was usually chosen for 
“ & Co Ph tive matches until 1950 H 


ADVERTISING MANAGER’S CORNER 


two-day preview at th ompan 


eat Osborne-Peacock C« 
s. 4 . alvertise 


keen golfer, he is an cx-captain « 
M the Cavendish Golf Club, Buxt: 


bridge «s Mr. Douglass's He 
Lancashire in 1933 


played for the North of England 


The One That Got Away 


No fish is as big or beautiful as the one that breaks 
the line just as you're pulling him in, and no partridge 
is ever as plump as the bird you drop on the other 
side of the barbed wire 


It's just the same with the customer that your com- 
petitor steals away from you with a bit of clever 
point-of-sale advertising when it was your carefully 
| brought the buyer into the shop 


Planned campaign t! 


Of course, you can go on explaining to the Board otf 
of thing is liable to happen to 
and that there’s many a slip “twixt the cup 
You'll get away with it unless somebody 
starts asking why didn't consult Harris about a 
bit of clever point-ot-sale advertising on your own 


Directors that this sort 
any bowls 


and the lip 


Well, there's sull ume before the Board meets again. . . . 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 
29.30 KINGLY STREET, LONDON, W.4 
+ 


HARRIS ADVERTISING LIMITED 
Te REG 3295 


maga sine he ale press and 
nded the Innoxra ¢ mas presents 
ond Street Sa l or 4 
tks to Haugh l Jumes, account 
md I isu ale, Innoxa « 


manager 


gains “ Sout d in an Eng 
sh wnt gain t Al various 
: he h heen vember of the 
rpool nd §S hport Bridge 
ubs d of Crockfords (Landon) 
For 13 y s he was chairman of 
he « on com e of the 
Contra Bride Awocmtion and 
was h nae Associahon 
self from 1948 $2 A mem 
of th mn { the English 
Brudge ( mn, b represented 
nd he ¢ | of the Bri 
Bridge Leagu ww two years 
Born in Lond Mr. Douglas 
h des nof Alb Douglass 
whe was the fourth generation of a 
well-known th farmly. Albert 
Douglass ipencd he Winter 
Gardens, New B mm, Wallasey 
n 1907 M Db “S Was ass 
d with thes u until 1936 
\ young man he was responsible 
fo he introduc 1 of modern 
stem of permar hook ings Al 
”n ne, th hea had more than 
| 0M ‘ booked in this way 
very week In 1919 he was ap 
pointed manager became a 
directo imi was mainly respon 
fo h building of the 
' . 1 
H founded h rdvertising 
gery f which h now manag 
ng directo A mber of the 
Institute win vated Pract 
oners in Adv : since 1927 
he was hairma f its Northern 
( onumittee five yea igo 
* * . 
THE LASI ’ hat R, J. Fb 
ppeared » tt yumn was, | 
helices an™M 8 One good 
s wt Fleet of Flee 


h cer 
Mr. Flee wi s advertisemen 
nanager of Roa md Road Can 
wruction Wor ( arriers ind 
Fluid Handling w 67, and looks 
and feels good f iny years” Mor 


actrvily 


A documen wed me. dated 
June 1910 and wened by most of 
he leading | Street advertis: 
ment manag vt it Gime, wished 
him well of h x<casion of his 


marriage, for which they presented 


him with a bedroom suite. “RJ 


1952 
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Manchester chooses 
golfer Paessler and 
Liverpool bridge 
player Douglas, as 
chairmen: “‘Fleet of 
Fleet Street''"—for 50 
years: Ted jones, 
author, journalist, 
broadcaster. 


By CONTACT 


as he ts usually called, was at that 
the man 


pournals 


before goung to Carners Publishing 


A Publicity Clul 
wart for some thirty years, he took 
over the hon. secretaryship of the 
public speaking seclion fro 

Frances Hollings (who became secr 

tary of the Club) and held it for 
some eight vears. Among the chair 
men he served under were Rober! 
Thornberry and Andrew Milne 


* * * 


AUTHOR, journalst, and broad 
caster ts Ted Jones, who, after being 
creative am 
deas man for 
four years m 


the public re 

lations depart- 

ment ol 

Pritchard 

Wood 

Partners, has 

left to start j (? ; 
ind = develop “4 
1 PR de- ad 
partment a , oe 
Napper, Sun- 


ton, Woolley 

Beginning 
as a reporicr ; % 
on the Slough 
Observer he 


Ted Jones 
has since 
worked m 
provincial evening, national, and 


magazine journalism During th 
war he founded Allied Post, tirs 
printed newspaper of the French 
North Afnmecan campargn. Since then 
he has lectured for the Ministry of 
Information in South Wales and has 
worked for the B.B.C Television 
Service for a couple of years In 
sddition to radio authorship and 
broadcasting, he has published two 
books 

Earlier this year he founded the 
press and public relations section of 
the National Umon of Journalists 
and is its first chairman 


nN 


“I apologise for what 
happened in the Tunnel 
of Love at the agency 
outing, Miss Wapshott! 
Now will you get me a 
cup of tea?” 


. < > Tae ees. « 
2. 
a ee 40K Ee 
a 5 
a Fl ° ; 
2 * Goa ain ersonal— 
ey on of Man ster and of Live 
if 
: Publicity Aas 
as 2 RRR —— 
+ pectively 
fark xc in Ved Paess ’ . 2 a " a ‘e u 
He w : ‘ , i ee ' a be 
_ ‘ i M ¥ ' 
« f a > s « isa 
ay ‘ P fi 4 “ an . 
19 ® f ‘ ‘ se aa . a ; 4 
~ 4 : $ é =z 
~ & ' _ Sees ging d f agenc sled 
‘ : ; \ ie Wills Lid. Previously he had been 
de iy ‘ ee. ; - ) as ie with Newnes. After the first world 
; ware + oe Bee. . res ee ae. war he worked for John Bull and 
’ ; ee eae ‘Se later, a number of trade 
ag BeCr ais , igs | . 
21 ffi ’ é es 5 - or ae ag r 
a3 se oy a” 
7 f he Ass oy , 2 as 
H E. A. Paess > ‘ 
a ‘ ‘ 
h nan f 
Manch it " 
20m 5 
a a a, kmy o ] 
, | 
— t Fn. J 
— g on ‘fe Pe 
ae imnmour j a 
i t ~ - 
- vel 7" h { der 
Gone 
Pa } \ wux 
= John vies 
epoty 4 F ao first 
age " and 
i eS ' M ! nta 
— (Gna nn: fh. 
a Engravers M Oe 
—— 
a Bee Sos Se a 
— 
. i ae 
a : ee | | 
a | 
_ ] 
; : 
| 
: ¥ : 
| . a 
@ 
q : a 
v | 
, 
rar 
ee, 3 a 
-~ ‘ 
a - TEri%: 
> | n - ~ 
' - 
: ee . ah ~ ‘ 
= ~<a 
: 7 
. ee \7 | “Oy 
| ~~ | dite 
| — | 
3 pe 
. Be 
a 
7 . See | 
—_—— ow " 
= : ‘. . Pv “aa z q fe ee Rae reo ae eo ee a Rae 
ee ee el ee eae oe 


at ' a. vel ‘ \ ee 
is ia. % 
> Serremper 4. 1952 409 et 
{ ADVERTISER'S WEBKLY . 
‘ 4 t 
| Pat pose Spn pnts Sonne a 7 
x 0 Te Ansar he (Jeet a) 1. , ih 
ae foorey wm AL fle Coreneted 4 . an 
: Tors Dick 028 Hee eh pl. Rink te ohak Bs 
” hae ae as 4 ahaa 2 deer De GM oF osu 
i SG ON ee Speenl praiee . tan 
; 9g eee ef, 4 Crewe, Bteichnn ss & ry 
, ttt orn LL, } i 
| a Se ee ee “ 
UI Coronel, Decortin cc £ dowq. A 
~ ven pedi, TG, BtBe Way as mee , ee 
Fem ange TS in on fe 
| We awege a mathip dv tm swohege of nay 
Deer pet nq Suet 5351 od coke oy’ hed 


ADVERTISER'S WEEKLY 


410 


. - . 
THAT publicity for Bristol Horti- 


yuncements on mith bottle top» 
cards ia Bristol public 


e Hear— 


THAT 


Scottish distillers are step 
ping up their publicity in the United 
ya and several Glasgow firms are 
sking colour pages im magazines 
here 

* . . 

THAT 330 of the 931 foreign firms 
atubiting at the annual Int 
national Trade Fair im lemuir 
Turkey, are British 

> al * 

THAT the Council of Industrial 


Design has received well over 600 
wders for the designs by Milmer 
Gray, suitable for use on Corona 
ion souvenirs, this response greatly 
xceeding expectations 
* * 
THAT a press information depart 
nent has been formed by the Coun 
‘ of lronfoundry Associations 
with Basil H. Tripp in charg 
* , . 


according 
M.P.. in the 
Pupress” 
newspaper groups are applying for 
radio time on sponsored television 
when it comes. 
. * * 


THAT Roger Braban, director of 
Charles Corder Publicity, has been 
gomg around theatre and cinema 
queves in London's West End en 


gaging “Buskers street entertainers 

to appear in a midnight show hx 
$s producing at the Stork Room 
Club, Regent Street, to-night (Thurs 


day) 


Both the a 
Charlie Chaplin 


publicity during the 


Impressive Deep Re 


ef Plaque, 


Rubber 


The kind of Jisplay that 
reminder 


An interesting folder of 
Pytram advertising modes 
s yours for the asking. 
Send todeoy 


for ‘live’ publicity 


ROAD, NEW MALDEN, SURREY 


Maiden 3225 7 


{The Fabulous Story of | | THE CHAPLIN 
/CHARLIE 
ears 


begins te fe . 


oe of yreter 


=he mobe off her engegeme % 
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—-— 


aii | 


LEGEND 


eee 


‘ond todey fH erress ‘ Aod of Chap ° 
ag terrenve weg trom @ Leadon sum 
of Cdne darsling heights of wee 
os leodieg (ome searching eternally 
Mud perfection 
oe i9ieia o Frome hes wr 


n Monday. Both 


Star left; and 


mx re ‘ 


the “Evening News 
papers gave the articles considerable 
eding week, examples of which are pictured above 
vening News 


< 


' The Fabulous Story gacee f ERE is Charlie Chapin, | 


the worid'’s Beloved | 
qwn, as Me sees himecit 
— ace 


launched feature series on 


right 


THAT the annual cricket match 
berween Colman, Pret & Varley 
und Hulton Press took place on 
Sunday, Hulton’s winning by nine 
runs 

* ° * 
THAT joint publicity committee 
has be formed by the London 
Fur Trade Association and the 
British Fur Trade Alhance 

* * * 


THAT Douglas Fairbanks has ap- 
pointed Mullally & Warner Lid. to 
be in charge of pub elations and 
publicity for the new Sponsored 
t production company he 
has set up in itain to make TV 
films for the Amencan market. 
* * * 


vision 


= 


THAT a series of “build-up” an- 
nouncements in the local press and 
n the store will herald three days 


’ mn season hon parades 
st Roomes Stores, Upminster, of 
which G. L. Timmins is publicity 
ma na ge 
. * 

THAT h weekly Wythenshawe 
Recorder’ carved a  double-page 
ditorial and advertising spread 


followed by two 


souven 


imssucs containing 
1 connection 

town’s fifth annual Civic 
The paper had record sales. 
» > 


on of spun silk 
held at the Silk 
Lan W.1, from 

he silk spinners’ 
Sik and Rayon 


The Irish Tourist Board is organis- 
ing a Festival of Ireland from April 
S to 16 mext year 


The symbol for 


this has been designed by Guus 
Melai under the of Tim 
O'Neill, manag of Sun 
Advertising Lid 


ional Irish harp and a de 
tion from the Book of 
poster has been desiened for world- 


wide distribution 


YOUNG NEWSPAPER MEN WILL MEET 
AT STRATFORD-ON-AVON 


Stratford-on-Avon is to be the 


venue of the fourth conference 
of the Young Newspapermen’s 
Association lt w be held at 

September 


the Red Horse Hotel, 
26-29 

The imaugura] dinner on the 
Friday will be addressed by M. P 
Robinson (Wakeheld Express) 
president of the Association, and 
Kenneth Brown (London Coun 


ties Newspapers Ltd.) president 

of the Newspaper Society 
Speakers at the business ses- 

sions on Saturday and Sunday 


will include Frederick Ww 
Wallace (industria! and legal 
director, Kemsley Newspapers), 

The Law of Defamation, Old 
and New”, Eric M. Clayson 
(Birmingham Post and Mail), 
“Making Ends Meet"; C. Ray, 


4 Foreign Correspondent”; 
R A Gibbs (Home 


Brown Clayson, 
Ray, and Wallace 

The social! programme includes 
a golf competition 
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CURRENT 


ADVERTISING 


Four new cigarette brands 


Advertising is running in mornin 
and evening papers in the North o' 
England and in Scotland for Pay- 
master cigarettes, a new line intro- 
duced by Godfrey Phillips Lid 

The areas covered by the cam- 
paign include Leeds, Newcastle, 
Manchester, Birmingham and Dun- 
dec. The agents are W. J. South- 
combe Advertising Lid. Paymaster 
cigarettes retail at 20 for 3s 

Three new lines have also been 
introduced recently by the Amalga- 
mated Tobacco “orporation. They 
are Mills No. 1, a class line selling 
at 2 3s. 9d.. Mills No. 2, at 
20 for 2s. 8d., and Greenwich Navy 
Cut cigarettes selling at 20 for 
4s. 7d., the standard price 

The cigarettes have a national 
distribution. Advertising is at pre- 
sent confined to the trade press. 
Agents are Seward Baker & Co. Ltd. 

* * > 


Oxo venture 


Oxo are introducing a new sand- 
wich spread called Splendo hk ss 
described as a “meaty spread and 
suitable for snacks and sandwiches.” 

A series of six advertisements is ut 
presemt running in local papers in 
four areas—Plymouth Brighton, 
Liverpool and Nottingham. Eleven 
inch triple spaces are being used 
No decision has yet been reached 
on national advertising 

G. Street & Co., Ltd., are the 


agents 
* * 


Vantona plans 


This season's campaign for Van- 
tona bedcovers will include the 
half-page Daily Express space on 
Thursday, October 16. Also on the 
schedule are full pages in colour in 
Ideal Home, Good Housekeeping 
Homes and Gardens, House and 
Garden, Woman's Journal, House- 
wife, Everywoman, Queen, Country 
Life and Punch The campaign 
will run through to next June. Next 
April local schemes will be con- 
ducted throughout the British Isles 

Advertising for Vantona Blan- 
sheets starts in November using 
national magazines and provincial 
papers Agents are Osborne- 
Peacock Co. Ltd. 

* * 
NEW ACCOUNTS 

New clients for Sommerville & 
Milme Lid. (Glasgow), are the 
Gourock Ropework Co. Lid. (trade 
journals) and Grangemouth Iron 
Co. Ltd. (autumn scheme for 
Sofono all night burning fire in 
national and provincia! press) 

* * * 

Tom Phillips Publicity Service 
(Manchester), are handling the ad- 
vertising for M. & H. Brown, 
houschold goods specialists. Local 
papers will be used 

* * 7. 

Howards Press Advertising Ltd. 
(Manchester) have been appointed 
agents to the Manchester and Leeds 
branches of Ardente Lid., makers 
of hearing aids. 

* * * 

Advertising for Pneumatic Com 
ponents Lid., makers of air towers 
and air line gauges, is being 
handled by Rodway Smith Ltd. 
(Bournemouth) The technical 
press is being used for a six month 
campaign 


NEW CAMPAIGNS 


New advertising will appear next 
month for Cooks of St. Paul's using 
Daily Express, Daily Mail, Woman's 
Own Woman's Weekly Home 
Notes and an extensive hst of pro- 


vincial papers. Agents 
Press Exchange Ltd. 
* al >. 


Double page spreads in Vogue, 
Harper's Bazaar, Queen and Tatler, 


start this month for  Bickler 
Couturier coats. Agents: W. S. 
Crawford Ltd. 

* > . 


Trade press advertising and new 
point of sale material is appearing 
for Radio-Malt, a product of British 
Drug Houses Lid Agents 
Everetts Advertising Ltd. 

. * * 

Conde Nast Publications Ltd.. 
are launching a three month crcu- 
lation campaign for b ogue 
National and provincial papers will 
be used backed with poster adver- 
using on London Underground, 
suburban and provincial stations. 
Theme of the campaign is “To make 
one guinea do the work of two 
read Vogue.” Agents are Legget, 
Nicholson & Partners Ltd. 

> * * 

An autumn campaign for O.K 
Sauce, made by George Mason & 
Co, Ltd., will cover national mag:- 


zines and daily and Sunday papers. | 


Agents: T. B. Browne Ltd. 
* * * 


Osborne-Peacock Co. Ltd. (Man- | 


chester), are placing orders in Mid- 
land newspapers for lL. J. & G 
Cooper makers of Sevendale 
childrens’ wear 

* . * 

A three month campaign is being 
launched in local daily and weekly 
papers for the Leck and Moorlands 
Building Socicty Agents: J. K. 
Clayton Advertising Agency 
(Manchester) 

* * * 


New campaigns for the General 
Electric Co. Ltd. on industrial 
heating and process heating, have 
begun in the technical, commercial 
and industrial press A new scrics 
of “Bertie in action.” on autumn 
and winter themes, will begin in 
October = for Bassetts original 
liquorice allsorts. National media 
will be used Agents for both 
accounts are Greenlys Led. 

* * . 

Increase in price of Oxo cubes 
{instead a one penny each they are 
now six for 7id. or two for 24d.), 
is being made in national dailies 
and Sundays, London evenings, 
daily and weekly provincial papers 
and the trade press. Agents: G. 
Street & Co. Lid. 

* * * 

National daily papers are being 
used in a Hudson & Knight Lid 
gift offer scheme featuring 
Vim and Swan Soap. Purchasers of 
these two brands are being offered a 
five shilling vacuum flask for 2s, lid 
The advertisements are being placed 
by Lintas Ltd. 

* * . 

Provincial and trade papers are 
being used in a new campaign for 
Hardcastle Dryconomy smoking 
pipes. Agents: W. J. 

Advertising Lid. 


Mickey Mouse, Donald Duck, Pluto, 
Bambi Dumbo and Goofy are 
featured on Disneyland boy's ties 
which are being launched by 
Jacques, Purkis & Colman Lid., by 
permission of Walt Disney-Mickey 
Mouse Lid. Here is one of the ties 
on a full-colour showcard. 


This week's issue of Woman's 
Weekly is supported by the biggest 
advertising campaign ever planned 
for the journal. The scheme includes 
large spaces in national and provin- 
cial press, a full page in the 
Radio Times, \ocal press advertising, 
and double crown posters 


. > 
ACCOUNTS MOVING 


Wallis & Co. (Costumiers) Lid 
have transferred their account to the 
Winter Thomas Co. Lid. Space 
being booked in provincial papers. 


ADVERTISER'S WEBKLY 


News service and 
exchange revived 


Liverpool merchants are to re- 
open their 700-year-old commer- 
cial exchange and news service, 
stopped in the war 

The relaxed restrictions on 
trade mean that 170 kinds of 
goods can be imported by private 
merchants, Their revived news 
service will give them up-to-date 
market reports. 


Tie-ing up with 
the Coronation 


Tie manufacturers are considering 
the possibility of launching a 
Coronation Tie next year. The sug- 
gestion for such a tic was made in a 
leading article in Men's Wear 

It stated: “A campaign launched 
and supported by manufacturers 
and retailers could mean millions of 
pounds worth of extra business to 
tie traders. theme might be 
“Every man will wear a Coronation 
Tie on Coronation Day.” 

Many manufacturers and retailers 
support the scheme. But there is 
divided opinion on whether the ties 
should have common features. 


Last week it was stated that 
Charles F. Hi Ltd. would be 
handling publicity for the new 
E.M.I » playing records, This 
agency is responsible for advertising 
for H.M.V. and M.G.M. records. 
The accounts for the group's other 
records — Columbia, Parlophone, 
and Regal-Zonophone—are handled 
7, Advertising 


Brien Kirley, until recently, Senior Fashion | hotographer of the 
“Country Life” Stu tio, has joined the Zoltan Glass Studio as an 
Associate Photographer. 


He has had many years’ experience in the hard school of com- 


mercial photography 


He knows how to give you a tip-top 


Fashion, Still Life, or Advertising shot in black and white or 
colour, AT THE PRICE YOU WANT TO PAY. 

Now, backed by the vast resources of the Zoltan Glass Studio, 
there is no job he cannot tackle better than most — AND AT 


YOUR PRICE! 


BRIEN KIRLEY «nd ZOLTAN GLASS 


are exclusively represented by 


ARTIST PARTNERS Ltd. 


9 Lower John Street, London, W.1. GERrard 1157 (8 lines) 
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Less paper 
produced 


United Kongde 


nm the sec 


paper produ 
thon id quarter 


was &* “ tf the pre-w 


ate. states the Board of Tra 
Journal 

Produ wa Il per 

a han responding 


19S! and I8 per ce 


puarte } 
we tha « first quarter 
his yea th was due partiy 
ve Paster and Whitsun holiday 
nd partly to a me a! decline 
flemand covering a Wide range of 
} apers 
New spring duction alone. at 
4 pe of pre wv. maintained 
he rate for the first quarter 
th ear li wa lf 


wher than ir he rrespon 
juarter of 1951 


Board production. at 


fernand during the q 


jarter and 
tocks were 6 p cent highs " 
he end of June that at the end 
f March 


Scandinavian paper producers 
‘ 


have decided to low aport prices. | 
Sulphat wrapping will be about 
sof £15 sterling per t 
Canadian newsprint productio 
July amounted to 485.519 tons 
crease of 33.084 ton w 7 
env over July 1941 


* 


Postal rates 
warning 


- A further warning that the 
S lett ste was in dang 
hy David 

Postmaster Ci 
PE dinburgh on 
He said tha 
wages 
nued to rise at the sam 
n the 

h 


Gammans 
neral aqx 
Mo 

f 
were th if” 
as 
past two y ) 
ve to go wf the casual! 
; tres might 

tters 

i) Tues 
forecast that a three penny 5 
would he vraduced in the nex 
budget 


Athletics by 
floodlight 


A record attendan * expected 
second Fl mon t City 
Athl Contest held 
m September 1( 
ath 


» be 


s wil ” 


behalf 
for the Financial Times 


Barrnngton-Hudson press 

Wicer of the Fin 1 
Ss wont honor 
with HA. Johnsto 


Olwmpes athlet 


ws 
ary secretary 
the for: 


Cricket fixtures 
On Sunday the cricket team 
G. Street & Co., Ltd., will play 
Clayhall Club at Wanstead and on 
Saturday, September 13%. Waterlov 
& Sons Ltd t UCS. Old Bove’ 
ground, Osterley 


422 


Photographers 


COLOR 
PHOTOGRAPHY 


lemploying new negative 
positive process) 


Prints in full color 
Quick delivery 


Phone CHAncery 3416 
COLORGRAPH 
8 Breams Buildings, E.C.4 
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SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HALL’'S 
of course! 


sith Taeen 
PRinteR< 


AC.K WARE service includes 
an extensive library of Colour 
and Monochrome pictures 


A. — WARE | "Art paae.) LTD. 


Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938 9 


: MOON ART SERVICE) 
| x Ci ' 
le Glancowy ene WC2 | 


Pt en ocean 
PHOTOGRAPHERS __ 


(MATTACOL 
DISPLAY PRINTS 
Hay ty oump te poster 
SCOTLAND 
A. NIMMO 
131 Wilton Screet, Glasgow, N.W. 
LONDON AREA 
| ROSSRT Fast waverenee | 


PHOTOGRAPHS 
OF ALL TYPES 
for ALL PURPOSES 


REGINALD A. MALBY & CO. 
19 Chetmsford 


mad, Were, £0 


Suchnerst on 


GEORGE HALL (Sales) LTO 
111 Wellington Road, South, 
Stockport. Te/. STO 3375 


General Printers 


aa 
COLOUR PRINTING 
THAT GIVES A TRUE PICTURE 


WE CAM HELP TO 
LIFE AWD REALISM I 


10 Give 
rour 
ADVERTISING THe OM THE 
MEDIUM OF COLOUR PRINTING BY 
LETTERPRESS & PHOTOLITHO OFFSET 
PETTY & SONS LTD 
4 QUEEN VICTORIA ST ECS 
ractou 
PRs Temes 


wore Tree 


1953 ADVERTISING CALENDARS 


Samples and catalogue iMustrated with 
coloured reproductions sow ready 
Early orders are a great advantage, for 
they will ensure delivery to you at 
| your stated date. New subjects :— Pin 
up girts, landscapes, dogs, etc. Printed 
and Published by 
Princes 


Risborough (41) Aylesbury 


TRADE 
PRINTING 
LITHO 


Photo-O ffset, Multi- 
colour work Showcard 
Prints, Posters, ete 


LETTERPRESS 


Four Colour Process 
Mhastrated Catalogues 
Brochures, etc 


F. W. WHITE & CO. 
Letterpress & Photo Litho Printers 
ALBION HOUSE, NEW NORTH ST 
THEOBALDSRD.. WC) HOL. 9431 


FOR QUALITY 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


SHOWCARDS 
winDOw BILLS 


LICENSED DAY 


POSTERS 
CUT-OUTS em 


-~CLO PRINTERS 


DISPLAN 
S\UK SCREEN 
DESIGN 
EXHIBITION 


ADVANCE 
PUBLICITY Ue 


\A9. WARDOUR SI. 
LONDON W\ 


GLARARD 8236 
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Sa et SS 


‘Supplies. ‘Tie 


rea — és 


Commercial Artists 


<— LIMITED 
( 24, HOLB 


KIRKSTUDIO 


HOLBORN. 
—\ LONDON.ECL 
[ QUANCERY 475 


NEW ADDRESS 
FASHION 
ARTIST 
MARGARET JACKSON 


- 
packaging 


yy DESIGHS 


hersoet = seLsene Orr 


Blocks & Dies 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
NOSBS 4&4 AYCKBOURN 
14 CLERKENWELL GREEN, E.C.! 
CE 6474 Est. over 40 years 


10. 
gon & WATTS L 
eeeares st, oneen,tf 


7 
monerc® 


DESPATCHING 
SHOWCARDS!? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 
E. CHRISTIAN & CO. LTD. 
63, St. Pauls Road N.! 
CLN 246! 


Cat-out Letters 


display 


lettering 


Cutout relief lettering 

ready gummed, 12 types, 3 16°” 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, $.W.3. Tel. FLA 6816 
ORDER DEPT. 3 All Saints Rood, WI! 
Tel. PARK 943) 


Exhibitions a Displays 


COOK'S 
DISPLAY PRODUCTIONS LTD 


T. ROBINSON 


STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Battersec S300 & 4886 


Animated Displays 


SCREENASCOPE 
AND THE ILLUMINATED 
MIRROR SIGN 


CRANE AUTOMATIC CO. LTD. 
Makers of Advertising Devices 
Hong a Works, Exhibition Grounds 

Middlesex. 


Process Engravers 


Wembley 5997 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-EWGRAVING SERVICE 


SCOTTISH STUDIOS 
( AND ENGRAVERS LTo | 


UREN HOUSE yor s? Giassow 


‘ or ow, ovenan c.ascow ~ 


Process Suppliers 


Advertising Novelties 


Mrlor 


SEAvVICE 


pisPiny ~ 


S-6 CARLISLE STREET. wt 
TELEPHONE. GER 8225/6 


BALLOONS for 
ADVERTISING 


The Surrey Rubber Co. Led. 
have been Balloon Printing 
Specialists for almost 30 years. 
Balloons in a full range of sizes, 
shapes and colours, also in gold 
and silver, and two and three 
colour combinations, can be 


PLATE PROTECTOR 

SAFEGUARDS other iMustrations incorpor- 
PROCESS BLOCKS 
TYPE FORMES Etc. 


printed up to 12 words with 
Trade-marks, Crests, Slogan or 


ated. Send for Wiustroted Price 
List ond specimen. 


AGAINST DAMAGE CHURCH ROAD - ASHTEAD 
IN TRANSIT Telephone 223 
AND CORROSION 
FOR AN 
Reus Panee - Pencils 


and all types of 


THE S.D. SYNDICATE LTD. 


44 EARL ST., FINSBURY, LONDON, E.C.2. 


Advertising Gifts 


Send us your enquiries. Let us suggest gifts 


: Telegrams : ANGLO FANCY PRODUCTS LTO 
BISHOPSGA &550 ECOP, squlatewrers 
esi! sail FINSQUARE, vow Lone London opeded 
7001 LONDON. " od ASO 0 


The CHANGEABLE PRICE TICKET 
Specialists 


Free lance representation required in 
many areas. Write for terms to 


DISPLAY ano 
EXHIBITIONS LTD. 


167-171 QUEENSWAY, W.2 
Phone : BAYewater 229/-2 
EXHIBITIONS STANDS 

AND DISPLAYS 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER 15 
BLACKFRIARS 0856 


THE CHEERFUL FIRM 


ADVERTISER'S WEEKLY 


| Giving them 


socks 


Aa advertisement appearing i0 

Chemist and Druggis: \s criticised 

| by Men's Wear as “knocking 
| copy 

The advertisement is a Goya 
announcement for Corvette men’s 
toilet: preparations. 

It depicts a puzzled young 
woman, with copy reading: 
‘She'd bought her husband tes 
~but they were too loud. She'd 
chosen socks-—-but he wouldn't 
be seen dead in them, the brute.” 
Mt then om, on to tell of her 


when 
went and bought ‘him Corvette 
products. 

The editor of Men's Wear 
comments: “ ‘Knocking’ adver- 
tisements of this kind will not 
please husbands engaged in the 
men's wear trade! this adver- 
tusement should be withdrawn 
immediately.” 

Textile trade 
‘must not panic’ 

F. Murray Milne, director of 
F. J. Lyons Lid., the public rela- 
tions firm, told the Progressive 
Businessmen’s Forum in London 
last week that the British textile 
trade should get together to pub- 
licise textiles. 

“1 should like,” he said, “to 
see manufacturers devote a little 
of the money they spend on their 
brand names to licising tex- 
tiles as a whole in the common 
good.” 

What was needed was more 
combined effort and less sectional 
interest. As soon as sales fell off 
the trade was inclined to panic 
and curtail publicity and selling. 
Trade, like adventure, must be 
adventurous, and if the textile 
community wanted its share of 
the national cake it must go out 
to get it, and not sit and moan 
about hard times. 


Natsopa claim 


rejected 


Ao Industrial Disputes Tribunal 
has oun a Natsopa claim that 
the four ps for clerical 
workers should Ge reduced to two 
under the Union's agreement with 
the Newspaper Society for provin- 
cial daily newspaper offices. 

The Union claimed that 7 w 

oups were justified the 
National Arbitration Toibvunel 
Award of February 1951, which 
reduced the wage grades for pro- 
duction workers in similar 

The Newspaper Society contended 
that the claim violated the stabiliss- 
tion clause made with all the unions 
to maintain wages for a period 
five years, apart from the cost 

living sliding scale. 


— Woman to advise 


on car colours 


The Austin Motor Company Lid . 
has ry a woman adviser to 
rive the feminine touch to the new 
colour schemes for their 1953 cars. 
She is Mrs. Kay Petre, who is 
motori consultamt to Sidney- 
Barton Lid. ; 
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For 


think of 


ARIEL 


Advertising 
Balloons 


lowcost and effective 


publicity for almost any product, 
the ARIEL Advertising Balloon is a 


most outstanding medium. 


names, in 


Household 


Famous 
such widely diversified fields as 
Cleansers, Washing Powders, 


Oli and Petrol, Beer, Coffee, ts, S 

Clothing, Fruit Squashes, Department Stores 
and many others, all use ARIEL Advertising 
Balloons with excellent results. 


Your message at low cost, in gay attractive 
colours and designs, is carried through the 
streets—to the homes of the 
and it stays there for weeks. No other 
medium punches home your story 


80 effectively and so cheaply. 


4\4 


Betts 


@ Continues from pax 383 
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‘Dublin strike ‘cleared 
the air’: Quick start up 


strike had done more than estab 
lish new wage levels—it had 
cleared the air. All the newspapers 
carried reports on the strike, the 
Irish Independent giving the his- 
tory in detail 

While a considerable amount 
of business has been lost through 
the strike the newspapers say 
they have heavy backlogs of ad- 
vertising to take up. This is par- 
ticularly true of auctioneers 
advertising, always a substantial 
item in I-eland 

Some agents have used their 
spare time over the past few 
weeks in preparing autumn and 
even Christmas campaigns for 
clients and fee! that once the 
nitial difficulty of immediate 
placements is over business will 
be smoother 


Speedy resumption 
The first issues of the news 
papers, two of which carried the 
dateline “July 12-August 30, 
1952.” were of 12 pages in the 
case of the Irish Times and Irish 
Press and 14 for the Irish Inde- 
pendent The Evening Herald 
and Evening Mail both made their 
reappearance on Saturday and 
the two Sundays, Sunday Inde pen- 
dent and Sunday Press, also re- 
sumed publication 
Action for resumption of work 
in the job printing houses was 
being taken even before the 
formative meeting of the Joint 
Industrial Council. Printers with 
reguiar production jobs were 
contacting their clients to obtain 
copy and instructions in order 
that there should be no delays 
when staffs returned to work on 
Monday There is, however. no 
great pressure of work awaiting 
production and most houses will 
find it comparatively simple to 
catch up on orders without too 
much overtime, o, delays in 
delivery. A number of the small 
printing firms who operated dur 
ing the strike will undoubtedly 
lose some of the business they 
have undertaken during the past 
seven weeks, but in most cases it 
was understood that they were 
undertaking the work on a “strike 
duration only” basis. With other 
firms short period contracts, some 
extending up to 13 weeks, were 
made for printing requirements 
Circulation problems 
Among periodicals due to fe- 
appear in Dublin in the coming 
week is Radio Review, which 
prints in the office of the /rish 
Press; and The Standard, which 
is printed by the /rish Times. Dur- 
ing the strike The Standard, by 
agreement with the trade unions 
was printed by its associated 
company The Argus (1952) Ltd 
Drogheda 
The settlement which has been 
signed by the Dublin Master 
Printers’ Association and the 
Unions only became effective in 
so-far as Wages are concerned with 
the return to work. There is no 
| provision for any back payments 


a common clause in Irish strike 
settlements. The agreed mecreases 
(an accord with the Labour Court 
recommendation are 16s. for craft 
workers (comps, stereotypers and 
clestrotypers); 12s. Id. for un- 
skilled workers in the Irish Trans 
port and General Workers’ 
Union; 3s. 6d. for women 
workers. It has also been agreed 
that these increases are related to 
the mid-August cost of living 
figure and dispose of all out 
standing wage claims. 

The unions also agreed to the 
points insisted upon by the em 
ployers which covered the estab- 
lishment of the Joimt Industrial 
Council (which will also include 
representatives of journalists’ or- 
ganisations); the handling of al! 
copy given out for setting and 
publication; and other internal 
disciplinary matters including the 
employment of staffs 

Footnote: Hardest job for the 
next few weeks will fall on the 
circulation staffs of newspapers 
to build up casual sales and 
conquer a seven weeks’ break in 
the paper buying habit. 


Prin ici 
! gle publicity 
in America 

Following his recent visit to 
New York, Bill Rodger, director 
of publicity for Pringle of Scot- 
land, the Hawick knitwear manu- 
facturers, announces that the 
board of directors have appointed 
Ruth Hammer Associates Inc., 
2 West 59th Street, New York 19. 
to handle Pringle public relations 
and press information in the 
United States and Canada. 

Miss Hammer and her asso- 
ciate, Miss Bette Benfield, will be 
responsible to the American sell- 
ing organisation, Pringle John- 
ston Imports Ltd., but will work 
in close co-operation with the 
central publicity department at 
12a Savile Row, London, W.1. 

Pringle’s advertising agents in 
America are George N. Kaho 
Co. Inc., Empire State Building, 
34th Floor, New York 1 

At home Miss Sylvia M. James 
has been appointed assistant to 
the director of publicity, and 
Miss Lorna Banks has joined the 
central department as secretary. 


Ads. on wheels 


On his way to and from a Co- 
operative summer school at 
Bangor. North Wales, every year. 
B. A. Rome, general manager of 
the Grosmont Co-operative 
Society, Yorkshire, decorates his 
car with advertising slogans. 

This year he carried a banner 
proclaiming “the Co-op. serves, 
saves, satisfies.” and door panels 
carried C.W.S. “Santa Claus” 
posters Thanking the CWS 
publicity department for colla- 
borating in his publicity effort, 
Mr. Rome added: “It was seen 
by thousands of people.” 
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Why the HOME 
COUNTIES NEWS- 
PAPERS GROUP of 
ELEVEN = individ- 
ual LOCAL newspapers is still 
the dominating advertising force 
in BEDS, HERTS and BUCKS — His 
organisation can give you all the 
information you require. 


HOME COUNTIES 
WEWSPAPERS GROUP 


so 4B fa 


LATEST A.B.C. NET SALES 
126,765 
Represented in London by 
WILL KITCHEN, Jnr. LTD. 
13) Fleet Street, E.C.4 Central 1960 


Head Office LUTON Phone 5050 
Advertisement Monoger. Cloude W Gilder 


eA 


Shading .Medium 
Transparencies 
plain or self-adhesive for 
direct application to 
commercial artwork, 
engineering drawings, 
plans, maps, etc. Wide 
range of black and white 
tints available. Average 
screen size 10° x 8” 

Send for Pattern Chart 
and prices. 
ROXBOROUGH PRESS LTD 
194 Finchley Road, W.W.3 
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WALTER BIRD 
for 
STOCK ADVERTISING 
HEADS 
“Phone re tihost _—- 
Photograph justra’ 
85 Cromwell Road, $.W.7 


‘Spectator’s’ 
125th issue 


The 125th anniversary number of 
s . to be published May 
29, 1953, is linked with the Corona- 
tion in a preliminary folder just 
issued. Printed in red and black on 
semi-stifl, cream-coloured cartridge 
board, it lists, under the heading 
‘Through Eight Reigns” sur- 
mounted by a crown, the Corona- 
tion years since The Spectator was 
founded in 1828 


* * 
Impact, a new publicity and 
advertising magazine, is published 


monthly by the Buland Publishing 


Co., price Ss. In the first, Sep- 
tember, issue there are 62 . 
114 in. x 83 in. The front cover, 
which has been laminated with 
“Clarifoil” transparent film, is in 
the style of a newspaper, with the 
words “Impact, Sept.—-1952"" written 


across in maroon-coloured lettering. 
This colour is also used internally 
for headings and decorations. 
Among the articles is a paper that 
was read by Harold Stansbury to 
the Market Research Society three 
years ago, and a discussion on the 
textile slump. 


Ambassadors 


Almost every leading publisher 
has taken space for book announce- 
ments in the September Books of 
the Month first issue to incorporate 
Books to Come. Of the guaranteed 


paid circulation of more than 
100,000, about 60.000 will go to 
overseas, 32,000 having already been 
ordered by the U.S.A. Lord Hali- 


fax contributes a message entitled 
“Books are our Ambassadors,” and 
there is a portrait of Mr. Churchill 
on the cover. Editorial and adver- 
tisement offices are at 242 Maryle- 
bone Road, London. 

* * * 

Synchronising with the Society of 
British Aircraft Constructors’ dis- 
play at Farnborough, The Times 
has published a Survey of British 
Aviation, price |s. Profusely illus- 
trated, it has 32 pages, full news- 
paper size. 

* 7 * 

Monday's Fimancial Times carried 
a four-page supplement on “The 
British Aircraft Industry.” About 
half consisted of articles of leading 
aircraft manufacture; the other half 
of advertisements, including Rolls 
Royce, Hawker Siddeley and De 
Havilland. 

* * * 

Full-page advertisements were 
taken by three advertisers in the 
August 31 Sunday Graphic. 
Douglas Hok, Lid., had a compo- 
site of car cleaning or repairing 
materials; Kayser Bondor adver- 
tised women’s slips; and Combined 
East Lancs Mills, a large range of 
linens, blankets and hangings. 

* * * 

All advertisement space in 
Woman Christmas Extra has now 
been sold, it was announced by 
Odhams Press this week. This 96- 
page special number is to be pub- 
lished on November 12 

* > * 

Two special numbers of The 
Caravan are being produced in con- 
nection with this year’s Motor 
Show. The first, dated October, will 


Publications News and Notes 


be devoted to all the new 
the market in 1953 The 
dated November 25, wil! be entitled 
Grand Motor Show Number and 
will contain a stand-by-stand report 
with a special colour inset 
7 * 

page booklet on 


vans on 
second 


A twenty-four 


“How to get the most out of being 
a woman” will be included in the 
October issue of Modern Woman. 
Space has been booked in the 


Radio Times, Daily Graphic 
Mail and Woman's 
issue. 


Selling price up 


Price of the Dairyman is being 
increased to Is. 6d. as from the 
October issuc 

* *. > 

How to make small modern 
houses pleasant and comfortable fo 
families of different types is the 
problem that the Manchester Even- 

‘hronicle and the Counc! 4 
Industrial Design have tackled with 
contemporary furnishings im two 
show houses which they are present 
ing at Wastdale Road, Newall 
Green, Wythenshawe, Manchester 
The exhibition, entitled House 
into Home” opened yesterday 

* > * 


The first Cyprus newspaper to be 
printed on a rotary press is the new 
Greek nationalist daily Kypros 
(meaning “Cyprus”) Kypros will 
be the ninth daily paper in Cyprus 
The island (population under half 
a million) also has 13 weeklies and 
20 periodicals. 


* * 
The October issue 
Ladies Journal w)!! 
page booklet on 
slim.” 


Daily 
Own for the 


* 
of Weldons 
include a 20 
“Slim-—and stay 


* * * 

Published on the opening day of 
the National Radio and Television 
Exhibition at Earls Court, the 
September issue of Electrical and 
Radio Trading contained a stand 
by-stand review of the show. Com- 
plete price list—compiled overnight 

of all receivers exhibited was cir- 
culated to every stand by mid~<lay 
and made available to retailer 
visitors to the Electricai and Radio 
Trading stand. 


Churchill message 


The Prime Minister, Home Secre- 
tary, and Secretary of State for War 
contribute goodwill messages to the 
first issue of Home Gaard and Civil 
Defence Review, the new shilling 
monthly published by Pennon Pub- 
lications Lid A 26-page issue, 4 
contains articles from important 
Army personnel, photographic illus 
trations, and about four pages of 
advertisements maroon 
coloured front cover has a large 
portrait panel of a Home Guard, 
with contems headings underneath 

* * * 

Flight is publishing on September 
26 a ten-page feature article on the 
construction of the Saunders-Roe 


Princess flying-boat, with a treble- 
page cut-away illustration 
* * 


A record post-war crowd of over 
1,000 by the finals in the 


ment. 


azette tennis tourna- 


ADVERTISER'S WEEKLY 


(Continued from cover) 


ao asst’ —_—— Keen Quotations 


gow ~ Brahures, Broad 
Sree Cute A Cartom, etc, The 
atwek Press Led. Crawley, Sutsca 


—_— “AND LETTERPRESS prieter i 
ite imnquir from publishers for 
inting «6 one » todicals 

nary pres available if eequired, also 

Keen prices All iaquires 


> 4 promptly and in confidence 
Bog 2535 Ad. Weekly 180 Fleet St pCa 
uiTHo Bp Highest quality 
work a competitive price Brow 
sheets, — cs. labels. showcards 
The Weer Yorksture Printing Co. Lid 


George Street 


BUSINESS OPPORTUNITIES 


GROWING West END AGENCY 
wishes to take ower small Agency of 
good standing 
Rox 263! Ad. Weekly 180 Pleet St BCs 


BUSINESS 
OPPORTUNITY 


A first-class position is open 
any advertiser whose appeal is to 
the home. Latest net 
11,172 monthly —(A.8.C figures) 
—~and a staunch “* quality 
readership that responds most 
favourably to advertisement for 
domestic and grocery products, 
home or personal services 
Specimen copy and rate card sent 
on your request! 


TAIL-WAGGER 
MAGAZINE 


Established 23 years 
356 360 Gray's inn Rd., W.C.1. TER 1603 


CANDIDATES FOR 
THE A.A., LLP.A. and LS.M.A. 
EXAMINATIONS 
are offered a coaching service 
which has won remarkable 
successes, including a large per- 
owe the A.A. Diplomas 

in recent years and 
1S.M.A's Pickup Medal in 1944, 
1946, 1948, and 1950. We also 
offer non-examination Courses, 
both comprehensive and 
specialised, in modern Advertis- 
ing, Salesmanship, and Sales 
— ment. Send for our 28- 
kiet “Advertising” or 
PSslesmanship and Sales Manage- 
ments’’ (36 pages). Each is pack- 
ed with practical information. 
They are free. So are the willing 


services of our Advisory Depart- 
ment. 


INTERNATIONAL 
SCHOOLS LTD., Dept A.W. 26 
international Bidgs., Kingsway, W.C.2 


Watched 


CITY OF LONDON COLLEGE 
Moorgate, E.C.2 


Evening Courses in 
ADVERTISING 


and 
SALES MANAGEMENT 
commence on 

22nd September, 1952 
ENROLMENT: 5-8 p.m. Sep- 
tember |5Sth, (last session's 
students only), 16th and 17th 
Further perticulars from the Secretary of 
the College (MONarch 8112/3/4) 
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CLASSIFIED ADVERTISEMENTS 


ASeESTANT W ye 
likly Manager 
part wiarly Le 
ehie wo hand « preting eet up 
atest R otaprinat wulee 

aay Maseccicy mines 
huplu shows uf Let ) 
the onfy specialioed & 
equited Picasant 3 pereoma.'y 

genera! knowicder 4 

ty 

evtialianed 

ee 
resting and cfeative }* 


fon = 


"i “"pamy 

and 8 Chet inte 

Reference AW! 
2444 Ad Weekly 180 Pleet Si PC 4 


s 


SENIOR 
ASSISTANT 


for 
PRODUCTION & 
SERVICE DEPARTMENT 


Write or phone for opporntrnent te 
MURRAY WATSON LTD 
$8 BROOK STREET, WI 
GROsvener 1508 


EXPL UTIVE required by 
knows outdocs advertising (Compeny 
Applmations, giving full details of ca 
oerence with age ang salary regurcd 
should be made only by those wih 

knowledge and general capericne 
poster sites in all parts of the 
eauy 
Box 258! Ad 

FIRST CLASS 

MPRCTAL 


nationally 


Weekly 180 Pleet St BCS 
ALL BOUND 

AMTISI wun 
eguired 
oa details 


saaty requir 
mianke Siudik 


and 
mo feet 


Weekly 180 Fleet St to 


exroat Fa hnmndarrecoter Ave 
ote in 


‘SCRAPERBOARD ARTIST. 
REQUIRED 


Foret class qualifications onty 


Apply (with specimens) to 
GILCHRIST STUDIOS LTD 
NY High Holborn, Leadon, WC! 

Phone: HOLbern 048/ 

«anted 


ADVERTISEMENT MANAGER 
fou lechoke ny 1 ’ 


slary snd tikeal ow 


Write stating ae spetier 
J 


4 Ad Weekly 


ADVERTISEMENT MANAGER 


Te 


noe 


paper & old extabiis 
Jeveloping tat 

exceptions! go! 
position offers 
smn wh Go _ 
sympa Ubetix 
Box 1604 


Advertiser's Weekly 180 Fleet 6 E04 


pers 


‘Phone 


and expenses pad 
Write giving full details to 


“2 
Adverticer's Weekly 160 Fleet 81 £04 


Keen young man, 22-25 

be can sell advertising space required 
as representative oo matonaily-kaown 
weekly jowrna Previous experience 
a distinct advantage Good salary and 
Prospects to the right man. 


Box 1614 
Advertiser's Weekly 186 Fleet St E04 


pe game by joim Manage 

progressive Advertising 

Qual fica tx . wmitiative 

good appearance. accurate typing. busi- 

oem sense and 1 capable of 
letter 


writing @ good Apply 
Box 21995 Ad. Weekly 180 Fleet St BC4 


SPACE SALESMAN required of one 
commission for Monthly Journal 

opportunity for an 

navonal advertisers and 

agencies, to work in with other commit- 


men 
Box 2602 Ad. Weekly 180 Pleet St BCs 


proven ability to 


and enterprise 
be 


The 
future will 


the Managing Director 


are aware of 


An attractive opportunity opens in an Advertis- 
ing Agency for a young man, 
carry execulive 
The appointment offers full scope for initiative 
rewards both present and 
fully adequate 
received personally, and treated confidentially, 


The senior members of the staff of the advertiser 
this advertisement 


SOx 21628 


ADVERTISER'S WEEKLY, 180 FLEET STREET, E.C.4 


30-40, who has a 


responsibility 


Letters will be 


by 


LM ART VICE require further 


re SER 
LETTERING ARTIST for studio. Ex 
perience and high standard of finish 
needed Also Retouching Artist. Import 
ant work Good conditions. Write 10-12 
Phone, CHAncery 


CANVASSERS re 

quired, experienced and wiling to Wave 
kation with strong appeal & 

jtors to Great Britain Good 


ymrumiiss 
Box 2608 Ad 


PRODUCTION MANAGER 


Busy Agency handling multi 
tude of smallish accounts 
wants experienced Manager to 
be responsible for entire pro 
duction, including print. Must 
like working at pressure when 
necessary and be capable of 
organising and controlling 
production staff. Possibility of 
Directorship not excluded 
Salary £7590 to £900. State 
experience since 193) 


fares 
Weekly 180 Fleet St Bes 


Box 2627 
Advertiser's Weekly 180 Fleet 8t EO4 


YOUNG PERSON (male or female) 
to 2) years, required for ee 
Jd rtiment leading pharmaceutica 
woonly journe Duties mainly clerical 
and typing (shorthand Sot csential). 
Please supply full details in writing tn 
first instance stating salary required and 
hen available. 
Bor 2493 Ad. Weekly 180 Pieet Sr me 


LONDON SUBURBAN NEWSPAPERS, 
Planning considerabic cxpansion requac 
ive young advertisement r 


PUBLICITY 


A National Association is 
appointing a PUBLICITY 
OFFICER to look after 
the publicity interests of 
its members and invites 
applications for the posi- 
tion. Applicants should be 
about 30 years of age 
with University Degree or 
equivalent qualification 
and with experience of 
publicity creation aad 
production. Journalistic 
ability an advantage. 
Starting salary £800 per 
annum and bonus. Apply 
in the first instance to 


Box 2600 
Advertiser's Weekly 180 Fieet S¢ EO4 


ADVERTISING. In Liverpool. Young 
man regured by well known Company 
with Catalogue Production 
activities of the Pub. 
heity Departmen Must have good 
knowledge of print, and preferably with 
some creative abvlity The post @ per- 
manent progressive and pensionabic 
State age. education. details of caper> 
ence and salary required to 
Box 2611 Ad. Weekly 180 Pleet St BCS 
LADY ASSISTANT required for prepara- 
tion of gramophone record titerature. 
Typing and knowledge of Printer's 
corrections cssential.  S-day 
“H.M.V.”, “Columbia.” “Parlophone” 
Advertising .--—-—* Apply in 
writing =o Personne! Departmen, 
E.M.1. Limited, Hayes, Middlesex 
LAYOUT. Vacancy exists with London 
Agency for a fully experienced Agency 
trained Layout Artist He should be 
capable of producing first das 
layouts and visualising when necessary 
Write stating age. experience and salary 
required, to 
Box 259) Ad. Weekly 180 Fleet St BC4 


Excellent prospects for keen man. Full 
etail 


Box 2626 Ad. Weekly 180 Fleet St BC4 


LAYOUT 
ARTIST 


EVERETTS want a lay- 
out artist with at least 4 
years’ agency experience, 
able to produce good 
finished layout A sound 
typographical knowledge 
is essential. 

Write, stating age, experi- 
ence and salary required to 

Mr. K_ Walter. 


EVERETTS ADVERTISING 
LIMITED 
10 Hertford Street, W.! 


GENERAL ARTIST wanted by small 
my Practical ecxperi- 
Phone HOLbDorn 2201 


‘ 


VISUALISER 
required preferably with technical 
for small agency in 
we Residing near 
an advantage 
Box 2613 
Advertiser's Weekly 180 Fleet St EC4 


MEDIA MANAGER requires had assis 
tamt preferably over 2) 
cxpericnee§ = cascntial 
Write details to 
Box 2634 Ad Weekly 180 Pleet St BCs 

SECRETARY (Femaic) required for Com- 
mercial Art od Phow S.udio witn 
a production exper 

Write: Gilchrist Studios Lid, 
$30 High Holborn, London, W_C 

TOP MAN in Display w 
executive level with Advertisers 
Agents »s offered an exceptional oppor 

Director without investment 

of this Company who 

does business with best known 
in | 


Able Ww 


ications to MAINS 
Dd 19/21 Newbury 


JETTERING ARTIST, experienced, re- 
quired by busy Suburban Studio. Full 
details to 
Box 2597 Ad. Weekly 180 Fleet St BCs 
SPACE SALESMAN (speciality) £10 plus 
' 


0 per cent commision plus expenses. 
Box 2603 Ad. Weekly 180 Fleet St BCs 
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APPOINTMENTS VACANT 


DEX LTD. | Robert Street. Strand, 
WC. have mumediate vacancy for 
keticring man of teh standard anc 


PRODUCTION MAN = required for 
Loadon Agency Should have previous 
Agenmy capericnce, sound knowledge of 
blocks and type faces and be capable 
of handling fest class sales jiterature. 
Position carries good salary. Write in 
first instance 7 age, cxperience and 
salary requir 
Box 299 Ad Weekly 180 Pleet & BOS 


THERE ARE OPPORTUNITIES IN 
SOUTH AFRICA 


plus good salaries and 
excellent prospects 
with an expanding 
advertising house for 


ALL-ROUND 


COMMERCIAL 
ARTISTS 

of wide experience 
Candidates should 
supply details of ex- 
perience and positions 
held within the last 
five years. No original 
testimonials or art- 
work should accom- 

pany applications. 
Selected candidates will be 
interviewed in London 


Box 1597 
Advertiser's Weekly 180 Fleet St EC4 


/SLASTIC YOUNG TyPo-. 
APHER with a love of type fe- 


quired for permanent and progresuv 
positon While main work will be 
that of adaptations. scope cxists for 


self-capression im the realms of typo- 
araphy Write, stating age, cxperience 


and salary 
Box 2612 Ad. Weekly 180 Fleet St EC4 


LEADING LONDON STUDIO 
expanding rapidly. urgently 
require the following staff 

1. GOOD' GENERAL ARTIST 
must be an Agency trained 
man able to produce good 
visuals and clients roughs as 
well as finished art work in 
line, tone and colour 
SCRAPERBOARD ARTIST 
must be doing top line work 
for advertisers at this moment 
. STUDIO JUNIOR a good 
opportunity for a keen young 
man to learn the commercial 
art business from A-Z. Apply 
in person for junior position 
to the undersigned. 

Excellent working conditions. 
Apply for | and 2 in the first 
instance by letter with specimens 
of work to 


W. A. ROUSE, Studio Director, 
THE DESIGN GROUP LTD., 


te 


toe 


Commonwealth House, 
New Oxford St., London, W.C.1. 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Lively, yung VISUALISER 


required by D.T.V. for Group largely con- 
cerned with fabric and fashion advertising. Appli- 
cants should have had at least four years’ agency 
experience. Brief particulars together with not 
more than six visuals and roughs and six final 
prints of work should, in first instance, be sent to 
ART DIRECTOR, DUDLEY, TURNER & VINCENT LTD , 
19 BUCKINGHAM STREET, ADELPHI, W.C.2. 


SPECIMENS WILL BE CAREFULLY HANDLED AND QUICKLY RETURNED 


NORTHERN REPRESENTATIVE + 


e | 
quired by progressive Trade Publishing 


ous Ww ) adver ining space on 
severa ot heir publi xaton in 
Lancashire, Yorkshire and the North 
Midlands Salary, capenses. and com. 
masion on turnover, Age between 30 
and 45 Write giving ful Laas ot 
cxperience. and salary requ 
Box 2601 Ad. Weekly 180 Fleet St BCs 


Adveruser with printing and publiah 
ing interests socks & youngish man 
agency tained all department, to 
Advertmng 
Agency Must have suitable con 
tacts and powibly some capital bo 
ths © fot cxential A genuine 
opportunity for the neht man Details 
in confidence to 


2622 
Acvertiser's Weekly 160 Fleet 6: EO4 


SECRETARY-ASSISTANT to 
Executive required Apply in own 
handwriting. giving full details of quali- 


: DVERTISEMENT 
SENTATIVE required by 
represcoung group voy wel-kaown 
overseas trade ad technical journals 
He would act as ass.stant © Managing 
Direc'or and wowd be the soc repc 
semauve empoyed Sp candid 2 gee 
for sultabe young man. Particulars o 
age and any capernence t& 
Box 260% Ad Weekly 180 Fieet St BC4 
bis 7 ADVERTISING. Youngs 
man (25-30), with caperieonce in techn 
cal advertising. especially in the motor 
industry. is required by leading London 
Advertiwng Agency Ability Ww write 
lucid.y and smply on technica! subjects 
® mmportant. Write, giving full details 
of past experience, age and salary 
required wo 
Box 2610 Ad. Weekly 180 Pleer St BC4 


APPOINTMENTS WANTED 


EDITOR, house magazine, press officer. 
importam: Company secks change 
Southern = half 


_ 2598 Ad Weekly. 180 Pieet St BCs 
SHORTHAND-TYPISTS, Private Seore- 
taries, Clerks, etc. If you are in_urgent 


(WHitehall $924). We specialise in 


efficient personne! 
ACCOUNTS CLERE (Lady) 
— change of position Book-keeping 
Ts ally —— in costing 

+ process cngrayv 
Box 2421 Ad Weckly 180 Fleet St BC4 
CREATIVE LAYOUT ARTIST (woman) 
Amercan wained. 20 years cxpericnce 
thorough know cdge of magazine 
newspaper and Direct Mail Advertising 
SPECIALITIES New Ideas omar! 
fasion wyouts and finished drawings 
socks appoimtiment as Art buyer or on 
ore — m wade of high-grade magazine 

or Age 

Bow 0 "ad Weekly 10 Pleet St ECS 


| 


| 


APPOINTMENTS WANTED 


ADVERTISING and SALES 
EXECUTIVE 


geatitice IS MA 
BS.PA.. 


ponaibility 

Organisabon 
Wide administrative and organising 
abdny thoroughly capericnced in 
salcs management, budgctary control, 
marketing, and a!) sepects of modern 
merchandising Used w controlling, 
and working with both large and 
small field sates forces. Liaising with 
advertising agents, display contractors, 
and printers. ct& 

Exoctient knowledge of consumable 
and specialist market techniques 


wm a really programpive 


Box 2605 
Advertiser's Weekly 180 Fleet 61 Boe 


REPRESENTATIVE with 
access Ww Proo Engra 
printing stationery letterheads. Speedy 
and prompt service, personal attention 
inquiries in firm instance 
Box 2630 Ad. Weekly 180 Ficet St BC4 

LAYOUT/VISUALISER, 25, 5 year 

wah «mel agencies. sow 
on better accounts Has 

makings of first class man under right 

Art Director 

Box 2619 Ad Weekly 180 Fleet St BC4 


cacellent 
works 


Senior 
Copywriter and 
Campaign planner 


would welcome the opportunity 
to discuss a new post where 
his craftsmanship, imagination, 
psychological insight, and capac- 
ity to understand individual 
marketing problems could be put 
to use on a small selection of 
important accounts. He has a 
highly developed visual sense and 
is a creative man with a wide 
knowledge of the technicalities 
of presentation. Thirty-seven 
years of age, he is now with a 
leading London Agency. Those 
interested please write to 


Box 1606 
Advertiser's Weekly 180 Fleet 8t Boe 


ADVERTISER'S WEEKLY 


APPOINTMENTS WANTED 


CAN YOU ASSEMBLE 
THIS MAN OF PARTS? 


its an Agency job ! 
Experience: 3 years sales promo- 
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National Press, Direct Mail and 
Mail Order Advertiser; 2 years 
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News I and Magazine 
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TRAPINEX - THE VITAL LINK |~\ono-wie 


PRESS B.1.F. CAMPAIGN 


The motif of the press campaign, whether it is a dis- 
tinctive nameplate (as in the L. G. Hawkins & Co., 
Ltd., advertising) a trademark or other device, can be 
tied up with the product itself with the brilliant versa- 
tility of TRAPINEX (Regd.). 


PRODUCT 


In any number of colours, in any shape or design, 
TRAPINEX Paint Transfers (patented) are used on 
a wide variety of products from tools to heavy : 
machinery. Their long-lasting, washable and weather- | fully timed schedule will 

proof qualities make them the perfect link-up, not | Sry of letlem Dearing invitations 


and news of Fair to over 130,000 
only with the product, but also at the Point-of-Sale on 


shop windows. 
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POINT-OF-SALE 


Powerful, sales-promoting TRAPINEX Window 
Transfers that are simple to apply and effective for 
years, appeal to the retailer, not only because of their 
filmless, non-obscuring qualities, but also because 
they are washable, durable and brilliantly compelling 
right where it matters most. 
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SEND for brochure covering the 
advertising and industrial 
uses of TRAPINEX Transfers 


TRAPINEX 


SOLE MANUFACTURERS AND PATENTEES: 
TRAPINEX LTD., COMMERCE HOUSE, HIGH ROAD, LONDON, N.22 
Phone: BOWES PARK 6811/3 Grams: TRAPINEX, WOOD, LONDON = Cables: “ TRAPINEX, LONDON " 


Published prietors, BUSINESS PUBLICATIONS, Led., at their office at 180, Fleet Street, London, E.C.4. (Phone: Chancery 8844, 
™ camber a Wak Printed in Engiand by Staples Princers Limited at their Great Titchfield Street, London, establishment 
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